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Til lesere av rapporten

Neeringslivet har stor pavirkning pd mennesker, samfunn og miljg og kan bade bidra positivt til utvikling, men
ogsd medvirke negativt og forérsake skade. Virksomheter har derfor ogsi en ngkkelrolle i & oppna FNs
beerekraftsmal. Alle selskaper, uavhengig av stgrrelse, er av norske myndigheter forventet 4 kartlegge, forebygge,
begrense og gjare rede for hvordan de handterer risiko for negativ pavirkning samt rette opp skade for
mennesker, samfunn og miljg - sékalte aktsomhetsvurderinger (due diligence). Dette gjelder bade neeringsliv,
offentlig sektor og organisasjoner. Stgrre virksomheter er fra og med 1.juli 2022, gjennom apenhetsloven,
lovpalagt & utfere dette arbeidet og vise 4penhet om det ved & rapportere offentlig om arbeidet.

Medlemmer i Etisk handel Norge har forpliktet seg til & jobbe med aktsomhetsvurderinger for beerekraftig
forretningspraksis. Til grunn for dette arbeidet ligger Etisk handel Norges prinsipper (var code of conduct), som
dekker omridene anstendig arbeid, menneskerettigheter, miljg/klima, antikorrupsjon og dyrevelferd.

Malen for medlemsrapporten er utformet for at virksomheten skal vise dpenhet om sitt arbeid med ansvarlig
neeringsliv og beerekraftig forretningspraksis, som beskrevet i FNs veiledende prinsipper for naeringsliv og
menneskerettigheter og OECDs retningslinjer for flernasjonale selskaper. I rapporteringen skal det inngé
hvordan virksomheten arbeider med aktsomhetsvurderinger og beskrive hvilke utfordringer virksomheten star
overfor, hvilke tiltak som gjennomfgres for & handtere utfordringene samt fremdrift og resultater. Alle
medlemsrapportene gjgres offentlig tilgjengelig pa Etisk handel Norges hjemmesider.

Heidi Furustgl

Daglig leder
Etisk handel Norge
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Aktsomhetsvurderinger

Denne rapporten er bygget rundt FNs veiledende prinsipper for neeringsliv og menneskerettigheter og OECDs

modell for aktsomhetsvurderinger for ansvarlig neaeringsliv.

Modellen har seks trinn som beskriver hvordan virksomheter kan jobbe for mer ansvarlig og baerekraftig
forretningspraksis. A veere god pa aktsomhetsvurderinger betyr ikke at en virksomhet ikke har negativ
pavirkning pa mennesker, samfunn og miljg, men heller at virksomheten er apen og rlig om utfordringer og
handterer dette pa best mulig méate i samrad med sine interessenter. Denne rapporten er delt inn i kapitler basert

pé denne modellen.

Kommuniser
hvordan pavirkningen
er handtert

Forankre ansvarlighet
i retningslinjer
og styringssystemer

Overvak
giennomfering
og resultater

Kartlegg og vurder negativ
pavirkning/skade ut fra egen
virksomhet, leverandarkjede
og forretningsforbindelser

Serg for, eller
samarbeid om
gjenoppretting
og erstatning der
det er pakrevd

Stans, forebygg
eller reduser
negativ pavirkning/skade
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Forord av daglig leder

The past two years have been unpredictable and challenging. They have also highlighted once more the need to
accelerate the shift to a circular fashion industry that is climate positive and supported by fairer, more
transparent and traceable supply chains.

Our customers in Norway and around the world, expect us to offer products that have a positive impact on the
planet and the people who made them. We’ve come a long way, but we know there is much more to do to
accelerate our transformation. And we are motivated by that.

This year is the first year that we have integrated our annual and sustainability reports. We see this as a natural
development, as sustainability is an integral part of our business. Our additional, complementary Sustainability
Disclosure Report 2021 also details, how our strategies contribute to the Sustainable Development Goals. We
were one of the first companies to report on human rights in line with the UN Guiding Principles Reporting
Framework in 2015. Our regular review of salient human rights issues complements our materiality assessment.
Our climate strategy is based on the Science Based Target initiative’s Net Zero Standard and aligned with CDP
and TCFD frameworks.

Our sustainability work is driven by our sustainability teams around the world, including our colleagues in 16
production offices. This global reporting includes details on salient issues, due diligence, mitigation plans and
strategies that concern the entire H&M group and its global supply chains.

To find out more see our existing reports:

- H&M Group Annual and Sustainability Report 2021: https://hmgroup.com/wp-content/uploads/2022/03/HM-
Group-Annual-and-Sustainability-Report-2021.pdf

- H&M Group Sustainability Disclosure Report 2021: https://hmgroup.com/wp-content/uploads/2022/03/HM-
Group-Sustainability-Disclosure-2021.pdf

" We share the growing sense of urgency with many around the world who
recognise the fashion industry needs to move faster towards circularity and
continue to work to develop a fairer, more transparent and traceable supply
chain. "

Dominique Fantaccino
Manager Region North Europe (Norway, Sweden, Finland, Denmark, Iceland, UK, Ireland)
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Ngkkelinformasjon om bedriften og
leverandgrkjeden

Ngkkelinformasjon om bedriften

Navn pa bedriften

H&M Hennes & Mauritz AS

Adresse hovedkontor

Postboks 68 Alnabru, 0614 Oslo

Viktigste merker, produkter og tjenester

The H&M group is one of the world’s leading fashion and design companies and has seven independent fashion
brands: H&M, COS, Weekday, Monki, H&M HOME, & Other Stories and ARKET. We also operate: Afound, an
online marketplace; Treadler, a business-to-business service enabling other companies to access our supply
chain and remove barriers to sustainable sourcing; and Singular Society, a subscription-based business that gives
members access to responsibly made, high-quality fashion at the price it costs to make. We are a majority
shareholder in Sellpy, an online resale platform.

Beskrivelse av bedriftens struktur

This report is made on behalf of H & M Hennes & Mauritz AB and all companies in the H&M group (“H&M
group”). It applies to, and sets out the steps, the H&M group has taken during the financial year 2020-2021 to
address human rights, working conditions and environmental sustainability in our supply chain and own
business operations.

H&M group has a global commitment to sustainability and takes a global approach to social and environmental
sustainability. This report therefore reflects our global commitment and approach across our value chain,
including that of our Norwegian subsidiary.

We want to offer customers the best combination of fashion, quality and sustainability at affordable prices —
providing unbeatable value and the ability to access a more sustainable lifestyle. We are dedicated to creating a
better fashion future, and to use our size and scale to lead the change towards a circular and climate positive
fashion industry while being a fair and equal company.

The H&M group brings together approximately 155,000 employees across the world. We have around 4,800
stores in 75 markets, provide online services in 54 markets and our brands can be reached via various digital
marketplace and external platforms.

For more information about the H&M group, its organisational structure and group relationships, see About us,
our Annual and Sustainability Report.

About us - hmgroup.com/about-us/
Annual report - hmgroup.com/about-us/corporate-governance/annual-report/
Sustainability report - hmgroup.com/sustainability/sustainability-reporting/

() | H&M Hennes %26 Mauritz AS | 5



Omsetning i rapporteringsaret (NOK)
3408590 000

Antall ansatte

3015

Vesentlige organisatoriske endringer siden forrige rapportering

Navn, tittel for kontaktperson for rapporten

Cecilia Tiblad Berntsson, Group Sustainability - Human Rights Expert

E-post adresse for kontaktperson for rapporten

cecilia.tibladberntsson@hm.com
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Informasjon om leverandgrkjeden

Generell beskrivelse av bedriftens innkjgpsmodell og leverandgrkjede

The products we sell are manufactured by approximately 600 commercial product suppliers, with whom we have
direct contractual business relationship with, and their around 1,200 manufacturing factories and final product
processing units (collectively called supplier factories). Our tier 1 and 2 production supply chain contributes to
the employment of around 1.5 million people in 24 countries. We were one of the first company to publicly
disclose our supplier list in 2013, and the list provides a detailed information of each supplier and manufacturing
unit.

For more information about our supply chain, see our:

- Website - hmgroup.com/sustainability/leading-the-change/transparency/supply-chain/

- Public supplier list: https://hmgroup.com/sustainability/leading-the-change/transparency/supply-
chain/#supplierListContainer

- Sustainability Report 2021 (p.66-69) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-
Disclosure-2021.pdf

Antall leverandgrer som bedriften har hatt kommersielle relasjoner med i rapporteringsaret

602

Kommentar til antall leverandgrer

As a global fashion company we have a responsibility to manage our supply chain impacts. We work with
suppliers to move beyond compliance and towards continuously improving environmental and social
performance. We have the most influence where our relationships are strongest. That’s why we focus on building
long-term partnerships with suppliers who share our vision for a more sustainable industry. Together with our
suppliers and other stakeholders we work to secure not only basic standards but also to drive progress and
innovation at unit, industry and county level in our production markets, as we have learnt over the years that
many issues requires joint action by many actors and at various level.

Type innkjgp/ leverandgrforhold

0% 95% 0% 5%

Innkjgp via
Helt/delvis egeneid Innkjop direkte fra agent/mellomledd/i
. Annet
produksjon produsent mportgr/merkevarel
everandgrer

Tha majority (more than 95%) is sourced directly. A small share of our sourcing volume (less than 5%) comes
from external brands that are sold through our channels and circular business models, like re-sell.
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Liste over fgrsteleddsprodusenter per land

See our full supplier list here: https://hmgroup.com/sustainability/leading-the-change/transparency/supply-
chain/#supplierListContainer

Our supplier list shares the details of our tier one suppliers and their manufacturing and processing factories
accounting for 100% of the products we sell across our brands. As active participants of the Transparency Pledge
we disclose details including the name, location, product type produced and number of workers employed by
each supplier and their manufacturing units.

The list also includes the names and locations of tier two mills involved in making the majority of our product
volume (71%). These 394 mills provide our suppliers with fabrics and yarns, including spinning, tanneries and
fabric dyeing and printing. We aim to disclose 100% of the fabric dyeing and printing locations involve in
making our products by the end of 2022.

The supplier information displayed on our list is updated monthly. When business needs occur, we onboard new
suppliers or factories and occasionally we responsibly phase them out.

Oppgi antall arbeidere hos fgrsteleddsprodusenter som bedriften har oversikt over, og hvor mange produsenter dette
er basert pa.

Antall arbeidere

1500 000

Antall produsenter dette er basert pa

602

Antall arbeidere per produsent (kalkulert snitt)

2492

Kommentar til antall arbeidere

There are around 1.5 million workers employed by our suppliers' factories we work with..

Viktigste innsatsfaktorer/ravarer og geografi

Brasil
India
BCI cotton Pakistan
Tyrkia
USA

India
Pakistan
Tyrkia
@st-Afrika

Organic cotton
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The fashion industry depends on materials to create its products. These can be natural materials such as cotton,
wood and wool, or synthetic options such as polyester and polyamide. All materials have an impact on our
planet, from their production, use and, ultimately, end of life and disposal. To reduce our environmental impact,
we aim for 100% of our materials to be either recycled or sourced in a more sustainable way by 2030, including
30% recycled materials by 2025. Already in 2020, we also reached our goal to only source cotton from more
sustainable sources including organic cotton, recycled cotton or cotton licensed by Better Cotton Initiative (BCI).

We prioritise work on the materials we use the most or that have the greatest potential environmental or social
impact. For all materials, our Responsible Raw Material Sourcing Policy guides our approach and we work with
supply chain partners to improve traceability and transparency.

Achieving our circular ambitions requires us to accelerate development of new materials and recycling
innovations. We innovate together with our brands, the Circular Innovation Lab, our H&M CO:LAB investment
arm, inventors of sustainable materials and processes including winners of H&M Foundation’s Global Change
Award, and industry experts.

For more information about materials and circular products, see:

- Sustainability Report (p.29-35) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-
Disclosure-2021.pdf

- Website - hmgroup.com/sustainability/circular-and-climate-positive/materials/

- HM Foundation, Global Change Awards - hmfoundation.com/gca/

Er virksomheten leverandgr til offentlig sektor?

Nei
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Forankring av baerekraft i
virksomheten

Forankring av ansvarlighet knyttet til beerekraftig forretningspraksis i
virksomheten handler om & ha strategier, planer, relevante policyer* og
retningslinjer for aktsomhetsvurderinger som er vedtatt av ledelsen. Disse
ber omfatte hele virksomheten, samt virksomhetens leverandgrkjede og
forretningsforbindelser. Effektive styringssystemer for implementering er en
forutsetning for a lykkes, og arbeidet med aktsomhetsvurderinger bor veere
en integrert del av virksomhetens forretningsdrift. Tydelige forventninger fra
toppledelsen, samt tydelig plassering av ansvar innad i virksomheten for
implementering av de ulike delene av aktsomhetsvurderinger er viktig. Alle
involverte ma vite hva de skal gjore. Apenhet om forpliktelser virksomheten
har til seg selv, utfordringer de star overfor og hvordan dette hdndteres, er
vesentlig.




1.A Policy* for egen virksomhet

1.A.1 Lenke til offentlig tilgjengelig policy for egen virksomhet

Link to Policy for own business: hmgroup.com/sustainability/standards-and-policies/
hmgroup.com/sustainability/standards-and-policies/human-rights-policy/
hmgroup.com/sustainability/standards-and-policies/code-of-ethics/ hmgroup.com/sustainability/standards-
and-policies/sustainability-commitment/

1.A.2 Hva sier bedriften offentlig om sine forpliktelser til & respektere mennesker, samfunn og miljg?

H&M group wants to lead the change towards a circular and climate positive fashion industry while being a fair
and equal company. This means, among other things, maintaining the diversity and inclusion needed to attract,
retain and make the most of available talent and also to ensure respect for human rights across our value chain.
Our commitment to operate with respect to human rights is manifested in our Human Rights Policy, which also
outlines which standards we look to and priorities across our value chain.

Working towards our sustainability vision is a way of further future-proofing our business. Continued
investments in sustainability provide the group with long-term business opportunities in a rapidly changing
world.

Our ambition is to enable more people to choose a sustainable lifestyle and the group aims to create a positive
correlation between profitable growth and a greater positive impact on customers, colleagues, business partners,
their employees and other stakeholders while respecting planetary boundaries.

H&M group’s sustainability strategy is based on our sustainability vision and contains three key ambitions:
1) Leading the Change

- Scale innovation

- Promote transparency

- Engage and partner for industrywide progress

2) Become a Circular and Climate Positive Business

- Climate positive approach across our value chain, operating within planetary boundaries —
- Net positive impact on biodiversity

- Circular ecosystem for our products, supply chains and customer journeys

3) Fair and Equal

- Fair jobs for all

- Inclusive and diverse workplaces and communities
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1.A.3 Hvordan er policy for egen virksomhet blitt utviklet og forankret?

We adopted our first Human Rights Policy in 2012 and over the last decade our strategies have evolved. We have
learnt along the way and our business model and the context in which we operate have also changed. It is against
this backdrop that we reviewed and updated our Human Rights Policy in 2020. Our latest sustainability strategy
was adopted in 2015, and is today an integral part of our business strategy.

The Board of Directors adopted the Human Rights Policy on behalf of H&M Group. They have delegated the
responsibility to implement the policy and our broad sustainability strategy to senior operational executives that
report to our CEO. The Head of Sustainability oversee the overall implementation and report on progress and
impact to the Board of Directors and the leadership team on a regular basis.

We focus our efforts on our salient issues and we apply a risk-based approach. Every year we review our salient
human rights issues to ensure their relevance and to prioritise efforts and engagement. Different functions and
geographies carry out human rights risk and impact assessments, the outcomes of which form part of our
corporate risk process. Environmental risk management follow a similar approach.

For more info about our human rights management, see:
- Website - hmgroup.com/sustainability/fair-and-equal/human-rights/our_approach/
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1.B Organisering og internkommunikasjon

1.B.1 Hvordan er arbeidet med aktsomhetsvurderinger organisert i bedriften, og hvorfor?

Accountability for implementation and performance against our strategies, policies and goals is integrated into
respective business functions and brands, and part of their performance review with our CEO. Business functions
and brands are supported by a team of 31 experts and five managers in our global Sustainability Department, in
order to achieve the best possible impact. As part of this, we work continuously with external stakeholders to
ensure material issues are incorporated into the company’s strategies and procedures.

1.B.2 Hvordan blir betydningen av virksomhetens aktsomhetsvurderinger konkretisert og tydeliggjort for de ansatte
gjennom stillingsbeskrivelse, arbeidsoppgaver og incentivordninger?

In total, 224 people across the group have sustainability as their core task, and it is increasingly becoming part of
everyone’s role as we continue to integrate sustainability into our overall business goals and agenda.

We translate our strategy into action through our Change-Making Programme, the set of tools that guide our
company-wide approach to deliver our sustainability ambitions and support responsible business conduct.
1) Goals

- Sustainability integrated into company-wide strategic KPIs and goals, with clear ambition levels for all
functions, teams and individuals.

2) Roadmaps

- Strategic plans, targets and actions for reaching goals supported by appropriate resouce allocation and
investment.

3) Methods and follow-ups

- Processes and methods to set goals and evaluate progress, supported by steering structures to secure
ownership.

4) Standards and policies

- Guiding principles and requirements for H&M group and our business partners, supported by control measures.

For more info about our way and culture and standards and policies, see:
- Website - hmgroup.com/about-us/our-way/
- Website - hmgroup.com/sustainability/standards-and-policies/

1.B.3 Hvordan sikres det at relevante ansatte har tilstrekkelig kompetanse til a gjennomfgre arbeidet med
aktsomhetsvurderinger?

Our work to secure adequate competence on due diligence for responsible business conducts is done through
internal trainings, establishment of centre of excellence for support and external collaborations with experts.

General trainings and awareness raising include:
- Introduction to business and human rights

- Enabling remedy workshops

- Responsible purchasing practices

- Introduction to code of ethics

Topic specific trainings and awareness raising include for example:
- Circular design and how to use our circular design tool

- I&D through our Layers workshops

- Introduction to forced labour and fair recruitment

Work is currently underway to review and update key modules for responsible business conduct and to even
further formalize structures and approach for continuous learning.

To learn more about our external collaborations and partnerships, see:
- Website - hmgroup.com/sustainability/leading-the-change/memberships-and-collaborations/
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1.C. Planer og ressurser

1.C.1 Hvordan er virksomhetens forpliktelser til a respektere mennesker, samfunn og miljg forankret i virksomhetens
strategier og handlingsplaner?

This year is the first year that we at the H&M group are integrating our annual and sustainability reports. This is
an important step, but also a natural development since sustainability has been an integral part of our business
for along time.

To meet customers’ ever-increasing expectations, we are continuing to develop the customer offering for all our

unique brands by offering customers the best combination of fashion, quality, price and sustainability. Demand
for good value and sustainable products is expected to grow and our customer offering is well positioned for this.
Among other things, customers can today carry out repairs, rent clothes or buy and sell second-hand.

1.C.2 Hvordan fglges virksomhetens strategier og planer for a vaere ansvarlig og baerekraftig opp av ledelse og styre?

Implementation of the company’s sustainability vision and strategy is the responsibility of the Head of
Sustainability together with the executive management team. The Head of Sustainability and each function and
brand reports directly to the CEO, creating visibility of sustainability key performance indicators (KPIs). Twice
yearly, the head of sustainability reports a performance overview to the board of directors. Every quarter,
Sustainability Department teams report progress against the sustainability KPIs, key challenges, learnings and
activities to facilitate visibility of impacts, achievements and challenges across functions, brands and markets.

For further detail on our corporate governance, see:

- Annual and Sustainability Report 2021 (p.39) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Annual-
and-Sustainability-Report-2021.pdf

- Website - hmgroup.com/about-us/corporate-governance/about-corporate-governance/
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1.D Partnerskap og samarbeid med forretningsforbindelser, spesielt
leverandgrer

1.D.1 Hvordan tydeliggjer virksomheten viktigheten av ansvarlighet og baerekraft i mgte med forretningspartnere,
spesielt i leverandgrkjeden?

Our Sustainability Commitment outlines our expectations. This includes compliance with minimum
requirements and international standards, and the aspiration to go beyond compliance for lasting impacts. We
require all suppliers and business partners to sign and adhere to our Sustainability Commitment and our Code of
Ethics.

We monitor compliance and measure performance using our Sustainable Impact Partnership Programme (SIPP).
We use SIPP to support suppliers in raising environmental and social performance while encouraging them to
take ownership of their sustainability agenda. SIPP includes:

« Minimum requirements. Assessments for new suppliers and ongoing follow-up checks. — Self-assessment and
validation.

- Self- assessment through tools including the Sustainable Apparel Coalition’s (SAC) Higg Facility Environmental
Module (FEM) and Higg Facility Social and Labor Module (FSLM), verified by a third party.

- Capacity building. Identifying priority areas and setting goals for improvements. Actioned through targeted
support or wider topic-based programmes.

« Grievance mechanisms and worker voice. Ensuring effective opportunities for workers to report concerns and
have their voices heard.

- Dealing with incidents. Recording and investigating potential incidents. Following up confirmed non-
compliance cases with a letter of concern and corrective action plan

Indikator

Andel av bedriftens leverandgrer som har akseptert retningslinjer for leverandgrer

100% 100% 100%

2021 2020 2019
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1.E Erfaringer og endringer

1.E.1 Hvilke erfaringer har virksomheten gjort seg om arbeidet med bzerekraftig forretningspraksis i
rapporteringsaret, og hva har endret seg som et resultat av dette?

We continuously assess progess against our goals and policies and strives to integrate learnings on a yearly basis
into our plans and management systems. Each chapter in our Sustainability Report includes learnings and
future focus for each of our strategic areas. Learnings and focus during 2021 in relation to responsible business
conduct and human rights due diligence is linked to the need of adjusting due diligence to context and the
importance of collaboration:

- Our Sustainability Committment for Business Partner has been reviewed with the objective to establish
adjusted policies for our various product and service supply chains, recognizing that risk varies and
requirements needs to be adjusted linked to activity.

- Unprecedented situations in our own operations and supply chains this year, including war and civil unrest,
underscored the importance of enhanced due diligence in conflict affected regions.

- We continued to learn about the limitations of corporate due diligence in solving issues that are political in
nature or where country regulations inhibits progress. Stakeholder engagement, collaboration and public affairs
work are vital levers for tackling some of the more complex and structural issues.

- We will continue to deepen integration of due diligence across our business. Ensuring shared responsibility and
continuing training, support and cross-functional collaboration are important aspects of this ongoing work.

For more lessons learn and future focus, see:
- Sustainability Report 2021 - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-Disclosure-
2021.pdf
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e Fastsette fokus for rapporten

Kartlegging av virksomhetens
pavirkning pa mennesker,
samfunn og milj

Kartlegging handler om 4 identifisere virksomhetens risiko for, og faktiske
negative pavirkning eller skade p4 mennesker, samfunn og miljg, inkludert i
leverandgrkjeden og gjennom forretningsforbindelser. Det handler om & fgrst
danne seg et overordnet risikobilde, for si 4 prioritere mest vesentlige
risikoomréder for grundigere kartlegging og h&ndtering av funn. Hvordan
virksomheten er involvert i eventuell negativ pavirkning pa mennesker,
samfunn og miljg, er sentralt for 4 avgjere riktig respons og tiltak. Involvering
av interessenter, spesielt pavirkede parter, er sentralt i kartleggingsarbeidet,
sa vel som i tiltak for & hindtere utfordringene pé en god maéte.




2.A Kartlegging og prioritering

PRIORITERT NEGATIV PAVIRKNING/SKADE FOR MENNESKER, SAMFUNN 0G MILJ@

A prioritere en eller flere risikoomrader p4 bakgrunn av alvorlighetsgrad, betyr ikke at noen risiko er viktigere
enn andre, eller at virksomheter ikke gjor noen med annen risiko, men at det som har storst negativ pavirkning
prioriteres fprst. Kartlegging og prioritering er en kontinuerlig prosess.

2.A.1 List opp virksomhetens prioriterte risiko for negativ pavirkning/skade pa mennesker, samfunn og miljg.
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BEGRUNNELSE FOR HVORFOR DISSE UTFORDRINGENE ER PRIORITERT SOM MEST VESENTLIGE
FOR MENNESKER, SAMFUNN OG MILJ@

2.A.2 Beskriv kort virksomhetens rutiner for kartlegging og identifisering av risiko og vis til hvordan den negative
pavirkningen/skaden ble identifisert og prioritert i denne perioden. Beskriv hvordan informasjon ble hentet inn, hvilke
kilder som er benyttet og hvilke interessenter som er involvert/dere har snakket med. Beskriv videre ogsa om det er
identifisert omrader eller tema hvor det er manglende informasjon for a danne seg et helhetlig bilde, og hvordan dere
planlegger a ga frem for a fa mer informasjon/handtere dette.

We conduct initial and ongoing risk identification and analysis for countries, materials and suppliers and
adjusted as needed for other business activities - focused on salient and material issues. These issues are
informed by OECD defined sector risk and our own process to identify material and salient issues.

For more info, see:

- Salient Human Rights Issue report: hmgroup.com/wp-content/uploads/2022/03/HM-Group-Salient-Human-
Rights-2021.pdf

- Materiality Matrix: hmgroup.com/sustainability/sustainability-reporting/how-we-report/materiality/

For human rights impacts, the combination of likelihood and severity informs how we prioritize our efforts. To
inform the likelihood of actual or potential negative impact across our operations and supply chain we apply a
risk algorithm that incorporates risk indicators for country, process, business model and vulnerability. This
process is informed by publicly available risk index for various topics, and proprietary index such as Maplecroft
or WWF Water Risk Filter; information we have of our operations and supply chains that indicates risk and where
available actual input from own or multi-stakeholder field studies, grievances and incidents, as well as
stakeholder consultations with suppliers, internal and external experts and partners such as ILO, IndustriAll,
WWEF. As for severity, each issues is given a rating based on scale, scope and irremediability of harm.

As for our direct suppliers in our production supply chain, not only do we undertake yearly risk reviews on
country level to inform broader country strategies, but we also conduct deeper and specific risk assessment per
manufacturing site. All of our suppliers undergo initial minimum requirements assessment before we initiate a
business relationship and thereafter frequent assessment to assess compliance and performance against our
sustainability requirements and ambitions.

For more information about our supply chain management, see:

- Sustainability Report 2021 (p.66.69) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-
Disclosure-2021.pdf

- Public supplier list - https://hmgroup.com/sustainability/leading-the-change/transparency/supply-chain/
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ANNEN NEGATIV PAVIRKNING/SKADE

2.A.3 Beskriv annen negativ pavirkning/skade pa mennesker, samfunn og miljg som ble identifisert i kartleggingen i
egen virksomhet, leverandgrkjeden eller hos forretningsforbindelser i rapporteringsaret og hvordan disse er handtert.

No updates to the set of material sustainability issues or salient human rights issues have been noted during
2021, and the overall risk picture has not seen any major shifts compared to previous year.

The Covid-19 pandemic continued into 2021, requiring extra attention in relation to health and safety, job
security and social protection, compensation, child labour and forced labour.

The trend of political instability and democracy in decline has also continued into 2021. In a few production and
retail markets this has led to armed conflict during the year, calling for the need of heightened human rights due
diligence with a broader scope of our risk and impact assessment in these markets.

With a more digital business model, we are giving continued and increased attention to the right to privacy
through our efforts around data privacy, management and storage of personal data, data security and ethical
artificial intelligence (AI)
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e Handtering av prioritert pavirkning

Stanse, forebygge eller redusere
negativ pavirkning

Stanse, forebygge eller redusere handler om a hdndtere funn fra
kartleggingen pa en god méte. Virksomhetens mest vesentlige negative
pévirkning p4 mennesker, samfunn og miljg prioriteres forst. Dette betyr ikke
at annen risiko er uvesentlig eller at det ikke h&dndteres. Hvordan
virksomheten er involvert, er sentralt for & treffe riktige tiltak. Faktisk negativ
pévirkning/skade som virksomheten forarsaker eller bidrar til mé stanses,
forebygges og reduseres. Virksomheter som er direkte forbundet med negativ
pévirkning ma bruke sin innflytelse til & fa forretningsforbindelser (f.eks.
leverandgrer) til 4 stanse, forebygge og redusere dette. Dette innebeerer &
utvikle og iverksettes planer og rutiner for 4 handtere risiko, og kan kreve
endringer i egne policyer og styringssystemer. Virksomheters vellykkede
handtering av negativ pavirkning pa mennesker, samfunn og miljg er et
avgjorende bidrag til FNs baerekraftsmal.




3.A Stanse, forebygge eller redusere

3.A.1 Legg til mal, status pa fremdrift, og beskriv tiltak dere har iverksatt for a handtere virksomhetens prioriterte
negative pavirkning/skade pa mennesker, samfunn og miljg
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Indikator

% tier 1 supplier factories with trade union representation

2021 2020
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% tier 1 supplier factories with collective bargaining agreements

2020: 18
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Indikator
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% of workers in our tier 1 production supply chain that are female

2021 2020

% of worker representatives in our tier 1 production supply chain that are female

iZ"D 99% ’

2021 2020

% of supervisors in our tier 1 production supply chain that are female

28% 24%

2021 2020
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Indikator

% absolute reduction (scopes 1 and 2) in CO2e emissions compared with 2019 baseline

~

-22% 17%

2021 2020

% absolute reduction (scope 3) in CO2e emissions compared with 2019 baseline

-9% -14%

2021 2020

% renewable electricity in own operations

95% 90% 96%

2021 2020 2019
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Indikator

% of recycled or other more sustainably sourced materials total

80.0% 64.5% ‘

2021 2020 2019
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% of recycled materials

~ - :

17.9% 5.8% 2.2%

2021 2020 2019

% of recycled or other more sustainably sourced materials

2021 2020
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Indikator
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% of Responsible Wool Standard-certified (RWS) wool
N\ N
43.6% 12.1% 11.6%

2021 2020 2019
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Indikator
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% reduction in production water use (water intensive tier 1 and 2 suppliers) from 2017 baseline

-10.3% -3.8% -5.9%

2021 2020 2019
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Tverrgaende tiltak for @ handtere negativ pavirkning/skade:

Beskriv virksomhetens tverrgaende tiltak for a stanse, forebygge eller redusere negativ pavirkning/ skade pa
mennesker, samfunn og miljg i leverandgrkjeden

3.B.1 Reduksjon av miljg- og klimafotavtrykk

Our ambition is to achieve net-zero CO2e emissions by 2040, taking a climate positive approach and having a net
positive impact on biodiversity. Becoming circular throughout our business is key to achieving these aims. How
we make and use our products directly affects our carbon and water footprints and our impact on nature.

We take a climate positive approach throughout our value chain and beyond. To do this we will:

- Halve our emissions every decade.

- Achieve net-zero no later than 2040, using the Science Based Targets initiative’s (SBTi) definition. We are
revising our existing science-based targets to align with the SBTi’s recently launched Net-Zero Standard. We
have submitted a near-term SBT with a target year of 2030, and a long-term SBT to achieve net-zero by 2040, and
we are currently awaiting approval of these by SBTi.

- Have a positive effect beyond our value chain, by engaging in public affairs and collaboration, and making
financial commitments to reduce climate impacts beyond our value chain emissions

We focus on four priority activity areas to support these targets:

- Energy efficiency. Use as little energy as possible across the whole value chain — including in our own
operations, logistics activities and throughout our supply chain.

» Renewable energy. Work to source 100% renewable electricity in our own operations, and engage with partners
and suppliers to increase their use of renewable electricity, heat and steam. We are an RE100 member company.
- Circularity. Our circular ambition and goals are integral to achieving our climate goals.

- Carbon removals. Find nature-based and engineered solutions for removing GHGs from the atmosphere. Future
investments in carbon removals will primarily serve to neutralise our residual emissions in order to achieve net-
zero value chain emissions.

Our ambition is to have a net positive impact on biodiversity by:

« Working to prevent and reduce our overall impact on the biodiversity and natural ecosystems touched by our
value chain.

« Supporting the protection and restoration of biodiversity and natural ecosystems in line with scientific advice.
We are developing targets and actions to support this ambition, in line with the ARRRT (Avoid, Reduce, Restore
& Regenerate, Transform) framework. Our work on biodiversity has strong links with our existing goals and
activities on climate, water, materials, circularity and resource use, and chemicals. We are working to source
more materials farmed with regenerative practices. These practices aim to improve environmental wellbeing by
increasing soil fertility, biodiversity, soil carbon sequestration, water retention and cleanliness, while
contributing to community resilience and livelihoods.

For more information about our strategies on climate and biodiversity see our Sustainability Disclosure 2021.
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3.B.2 Tilpasning av egen innkjgpspraksis (sourcing)

As an Action, Collaboration, Transformation (ACT) member and a signatory to its Memorandum of
Understanding, we commit to ensuring our purchasing practices support suppliers’ ability to increase wages.
The ACT collaboration has five commitments we need to adhere to in order to be classified as a responsible
buyer. We have signed up to all of them, and we believe they are not only important to support our supplier to
improve wages but also to fulfil joint commitments to decent work overall.

With our suppliers, we completed an industrywide self-assessment on purchasing practices, run by ACT in 2021.
We averaged more than 4 out of 5 in most areas but performed lower on monitoring and evaluation of our
purchasing practices — this means that suppliers are either not aware of our existing monitoring systems, or we
need to strengthen and communicate what we do in this area. This will be a focus area for improving our
purchasing practices in 2022.

For more information on our work and commitment to responsible purchasing practices, see:

- hmgroup.com/sustainability/leading-the-change/transparency/responsible-purchasing-practices/

- ACT purchasing practices commitment: actonlivingwages.com/2018/12/19/news-on-global-purchasing-
practices-commitments/

3.B.3 Valg av produkter og sertifiseringer

The fashion industry depends on materials to create its products. These can be natural materials such as cotton,
wood and wool, or synthetic options such as polyester and polyamide. All materials have an impact on our
planet, from their production, use and, ultimately, end of life and disposal. To reduce our environmental impact,
we aim for 100% of our materials to be either recycled or sourced in a more sustainable way by 2030, including
30% recycled materials by 2025.

We prioritise work on the materials we use the most or that have the greatest potential environmental or social
impact. For all materials, our Responsible Raw Material Sourcing Policy guides our approach and we work with
supply chain partners to improve traceability and transparency.

Achieving our circular ambitions requires us to accelerate development of new materials and recycling
innovations. We innovate together with our brands, the Circular Innovation Lab, our H&M CO:LAB investment
arm, inventors of sustainable materials and processes including winners of H&M Foundation’s Global Change
Award, and industry experts.

For more information about materials and circular products, see:

- Sustainability Report 2021 (p.29-35) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-
Disclosure-2021.pdf

- Website - hmgroup.com/sustainability/circular-and-climate-positive/materials/

- HM Foundation, Global Change Awards - hmfoundation.com/gca/

Indikator
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Recycled or more sustainable sourced materials

80.0% 64.5% 57.1% 56.6%

2021 2020 2019 2018

Recycled materials

~ - i :

17.9% 5.8% 2.2% 1.4%

2021 2020 2019 2018

3.B.4 Stgtte aktivt opp om fri fagorganisering og kollektive forhandlinger, eller der lovverket ikke tillater dette, stotte
aktivt opp om andre former for demokratisk valgt arbeiderrepresentasjon

We support the right to freedom of association and believe that strong industrial relations contribute to resilient,
stable supply chains and decent work. We work with suppliers to increase democratically elected worker
representation and to empower workers to know their rights.

Our Global Framework Agreement (GFA) with trade unions IndustriALL and IF Metall strengthens industrial
relations and enables peaceful conflict resolution in our supply chain. National Monitoring Committees (NMCs)
oversee localised GFA implementation. Our six National Monitoring Committees (NMCs) in Bangladesh,
Cambodia, India, Indonesia, Myanmar and Turkey cover more than 1 million workers. Of the 46 issues raised
with NMCs or other labour stakeholders in 2021 and carried over from 2020, 33 have been resolved. In 2021, H&M
Group staff and IndustriALL affiliated trade union NMC members completed an eight-module course with the
ILO to support knowledge and skills related to social dialogue.

As an Action, Collaboration, Transformation (ACT) member and a signatory to its Memorandum of
Understanding, we commit to ensuring our purchasing practices support suppliers’ ability to increase wages.
Through our membership of ACT, we engaged with ongoing work to establish industrywide CBAs as a tool for
enabling a sustainable rise in wages and benefits over time. Activities in 2021 included a study of options for
CBAs from a legal perspective in Cambodia and Bangladesh, and developing tools to encourage better freedom of
association across brands and suppliers in all ACT priority markets.
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3.B.5 Bidrag til utvikling, kompetanseheving og opplaring internt og av leverandgrer og arbeidere i leverandgrkjeden

Capacity building is an integral part of our Sustainable Impact Partnership Program. Together with our suppliers
we identify priority areas and set goals for improvements. These are actioned through targeted support or wider
topic-based programmes.

We run several capacity building programmes in several countries in our supply chain covering a range of topics,
for example Workplace dialogue to help facilitate the democratic election of worker representatives, wage
management system or energy efficiency.

We delivered human rights trainings across our functions:

- Together with Shift, we delivered deepdive trainings with colleagues responsible for ongoing human rights due
diligence, including sessions on taking action, and remedy and grievance.

- Our global Materials team received training on environmental and human rights due diligence and labour risks,
to inform an ongoing risk review process related to our material strategies.

- The International Organization for Migration provided training on forced labour to 41 colleagues and 298
supplier factories, with a total of 517 participants.

- Key colleagues in the H&M marketing and communication team participated on child rights led by UNICEF.

3.B.6 Annen relevant informasjon for hvordan dere arbeider med a redusere, forhindre og handtere negativ
innvirkning pa mennesker, samfunn og miljg.

We completed the Keeping Workers in the Loop project with BSR supported by the Laudes Foundation. The
project explored how employment opportunities and job quality could be impacted by the shift to circular
fashion, taking account of macro developments like automation and climate disruption. We will incorporate
findings from this research into our Fair Jobs approach and work to ensure we put all people who work with our
products at the centre of our strategy for a circular fashion industry.

We engaged in Call to Action activities to support worker access to emergency funds, wage subsidies, severance
pay and identification documents needed for vaccine access. We continue to work through the Call to Action to
secure funding from financial institutions and donors and develop market-level strategic plans, to support
suppliers and their workers.
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Overvaking av gjennomfgring og
resultater

Overvakning av giennomfgring og resultater handler om & male effekten av
systematikken og eget arbeid i hvert trinn i aktsomhetsvurderingene, og viser Y
hvorvidt virksomheten gjor gode aktsomhetsvurderinger. Virksomheten mé ? A
ha systematikk og rutiner pa plass for & kunne fange opp og kritisk vurdere
egne konklusjoner, prioriteringer og tiltak som er gjort som en del av
aktsomhetsvurderinger. Eksempelvis: Er kartlegging og prioritering av mest
negativ pavirkning gjort pé en faglig god og troverdig méte, og som
reflekterer de faktiske forholdene? Virker tiltakene for & stanse, forebygge
og/eller redusere virksomhetens negative pavirkning/skade etter hensikten?
Er skade gjenopprettet der det er relevant? Dette kan gjelde tiltak
virksomheten gjar selv og som utfgres av eller i samarbeid med andre.
Erfaringene virksomheten gjor seg med arbeidet med aktsomhetsvurderinger
brukes for & forbedre prosesser og resultater i fremtiden.




4.A Overvakning og evaluering

4.A.1 Beskriv hvem som har ansvar for a overvake effekten av tiltak iverksatt for a handtere virksomhetens
vesentlige risiko for skade/negativ pavirkning pa mennesker, samfunn og miljg, og hvordan overvakningen
gjennomfgres i praksis

Please reference question 1.C.2 for our internal governance.

For our supply chains, is compulsory for all suppliers and business partners supplying or acting on behalf of the
company to sign our Sustainability Commitment and Code of Ethics, which state the group’s minimum
requirements and our expectation to go beyond these. The Code of Ethics also outlines a zero-tolerance policy on

corruption and requires business partners and employees to comply with relevant legislation as well as our own
business principles.

Our Sustainable Impact Partnership Programme (SIPP) monitors compliance against our standards, measures
performance, supports suppliers’ due diligence procedures, and encourages improve ments. As part of SIPP,
supplier factories are assessed against tools developed by the Sustain able Apparel Coalition together with the
industry, academia, NGOs and others. These tools are the Higg Facility Environmental Module (FEM) and Higg
Facility Social and Labor Module (FSLM). Our Sustainability Index, which is part of how the company recognises
and rewards high performing suppliers with better business prospects, includes consideration of suppliers’ SIPP
results and performance data.

Indikator

% of tier 1 supplier factories that have implemented FEM

99%

2021

% of tier 1 supplier factories that have implemented FEM

98%

2021

4.A.2 Beskriv hvordan dere sannsynliggjer at virksomhetens tiltak for a identifisere, forebygge og redusere negativ
pavirkning faktisk fungerer

Throughout the year we regularly consult and engage with stakeholders. We have also partnered with external
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consultants and researchers to review some of our programmes and strategies. For example, in 2020 external
researchers analysed our work on wages in supply chains and found that wage management systems (WMS)
have increased average wages by up to 5%.
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Kommunikasjon av hvordan
negativ pavirkning/skade er
handtert

Forutsetningen for god ekstern kommunikasjon om arbeidet knyttet til
virksomheters aktsomhetsvurderinger for beerekraftig forretningspraksis er
at den bygger pd konkrete aktiviteter og resultater. Virksomheter skal
kommunisere offentlig om relevante styringsdokumentet knyttet til
aktsomhetsvurderinger, eksempelvis policyer, retningslinjer, prosesser og
aktiviteter knyttet til & identifisere og hindtere bedriftens faktiske og
potensielle negative pavirkning p4 mennesker, samfunn og miljg.
Kommunikasjonen bgr inkludere hvordan risikoen er avdekket og hindtert,
samt hvilke effekter man oppnédde av tiltakene/aktivitetene. Etter
apenhetslovens §4 skal virksomheter som er omfattet arlig offentliggjgre en
redegjorelse for aktsomhetsvurderinger.




5.A. Kommunisere eksternt

5.A.1 Beskriv hvordan virksomheten kommuniserer med bergrte interessenter om handteringen av negativ
pavirkning/skade

Throughout the year, we have regular dialogues with different stakeholders such as customers, colleagues,
communities, suppliers, industry peers, non-governmental organisations (NGOs), inter-governmental
organisations (IGOs), policymakers and investors. We do this on a day-to-day basis, through regular roundtables
on a global and local level, focusing on stakeholder reviews, strategy consultations, dedicated surveys and
participation in several multi-stakeholder initiatives.

Read more about our stakeholder engagement in 2021 here: https://hmgroup.com/wp-
content/uploads/2022/03/Stakeholder-Engagement-2021.pdf

5.A.2 Beskriv hvordan virksomheten kommuniserer offentlig rundt eget arbeid med kartlegging og handtering av
negativ pavirkning/skade

Sharing relevant and accountable information about our business practices, supply chain and products is
important for tracking our progress and learnings towards a more sustainable future.

Our reporting includes several components:

- An Annual and Sustainability Report provides an overview of our financial and non-financial performance,
including our Statutory Sustainability Report. https://hmgroup.com/wp-content/uploads/2022/03/HM-Group-
Annual-and-Sustainability-Report-2021.pdf

- Our Sustainability Disclosure complements our Annual and Sustainability Report by providing additional
detailed information about strategy, policies, goals, programmes and performance data.
https://hmgroup.com/wp-content/uploads/2022/03/HM-Group-Sustainability-Disclosure-2021.pdf

- Web content offers further detail on specific sustainability issues, including our strategies and policies.
https://hmgroup.com/sustainability/

- Report Stories showcase highlights from our work. https://hmgroup.com/sustainability/sustainability-
reporting/

- External reporting frameworks includes: Global Reporting Initiative and UN Guiding Principles indexes, and
Task Force on Climate-Related Financial Disclosures reporting in our Annual and Sustainability Report, and a
separate Modern Slavery Report.
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Gjenoppretting der dette er
pakrevd

Nar en virksomhet har identifisert at den har forarsaket eller bidratt til skade
pé mennesker eller samfunn, handteres skaden gjennom 4 sgrge for
gjenoppretting, eller samarbeide om gjenoppretting. Gjenoppretting kan
innebeere gkonomisk erstatning eller kompensasjon, en offentlig beklagelse,
eller at skaden pa annet vis rettes opp. Det handler ogsi om a s@rge for tilgang
til klageordninger for arbeidere og/eller lokalsamfunn slik at de kan fa sin sak
hert og handtert.




6.A Gjenoppretting

6.A.1 Beskriv virksomhetens policy for gjenoppretting ved negative konsekvenser for mennesker, samfunn og miljg

Our sustainability vision and strategies aims to reduce negative impacts on people, environment and society and
forms part of our forward looking responsibility for remediation - our strategies to mitigate and prevent negative
and contribute to positive impact.

Independent of the best effort negative impact can occur within our operations or supply chains and our
responsibility is then to engage in remedy based on how we are connected (cause, contribute or linked). This is
reflected in our policy uploaded under 1.A.1.

Beskriv eventuelle tilfeller av gjenoppretting i rapporteringsperioden

Through assessment of our suppliers as well as other means we continuously engage with our suppliers for them
to solve incidents and non-compliances with our standards - and for serious incidents we issue Letters of
Concerns (LoC) that can ultimately need to termination. Via our NMC and Speak-Up channel grievances can be
raised for further analysis and remediation. Of the 46 issues raised with NMCs or other labour stakeholders in
2021 and carried over from 2020, 33 have been resolved.

For further details about LoC issued during the year, cases raised to our NMC and examples of remediation, see:
- Sustainability Report 2021 (p.58-59, 69) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-
Sustainability-Disclosure-2021.pdf
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6.B Tilgang til mekanismer for gjenoppretting

6.B.1 Beskriv hva selskapet gjor for a sikre at pavirkede arbeidere og lokalsamfunn har tilgang til effektive
mekanismer for gjenoppretting, nar det er aktuelt

We strive for management of grievances to be as close to the issue as possible, and ideally support and strengthen
local judical or non-judical mechanisms, such as arbitration councils and industrial relations in our key
production markets when it comes to labour rights issues; and much of our public affairs aims to strengthen
environmental legislation and governance. We also recognize the importance of civil society to bring attention to
issues across our supply chain.

The company’s Internal Grievance Policy outlines our internal process, and it is expected that business partners
have similar operational-level grievance mechanisms in place. Employees and business partners can raise and
escalate concerns using our Speak Up Channel.

Via our Global Framework Agreement with global union federation IndustriALL and IF Metall, we have also
established National Monitoring Commitees (NMC) in Bangladesh, Cambodia, India, Indonesia, Myanmar and
Turkey, where grievances from our supply chain can be raised. The NMC consist of union representatives and
HM group colleagues, and these structures cover over 1 million of factory workers in our supply chain. This
serves as an escalation point for issues that have not been solved through factories own mechanisms and helps
to strenghten industrial relations and conflict resolution capabilities between employers and union
representatives in our production market.

For further details about LoC issued during the year, cases raised to our NMC and examples of remediation, see:
- Sustainability Report 2021 (p.58-59, 69) - hmgroup.com/wp-content/uploads/2022/03/HM-Group-
Sustainability-Disclosure-2021.pdf
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Kontaktinformasjon:

H&M Hennes & Mauritz AS
Cecilia Tiblad Berntsson, Group Sustainability - Human Rights Expert
cecilia.tibladberntsson@hm.com

etiskhandel.no




