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Til lesere av rapporten

Neeringslivet har stor pivirkning p&d mennesker, samfunn og miljg og kan bade bidra positivt til utvikling, men
ogsd medvirke negativt og forarsake skade. Virksomheter har derfor ogsé en ngkkelrolle i 4 oppna FNs
beaerekraftsmaél. Alle selskaper, uavhengig av stgrrelse, er av norske myndigheter forventet & kartlegge, forebygge,
begrense og gjore rede for hvordan de hindterer risiko for negativ pavirkning samt rette opp skade for
mennesker, samfunn og miljg — sékalte aktsomhetsvurderinger (due diligence). Dette gjelder badde neeringsliv,
offentlig sektor og organisasjoner. Stgrre virksomheter er fra og med 1.juli 2022, gjennom &penhetsloven,
lovpalagt & utfare dette arbeidet og vise &penhet om det ved & rapportere offentlig om arbeidet.

Medlemmer i Etisk handel Norge har forpliktet seg til 4 jobbe med aktsomhetsvurderinger for beerekraftig
forretningspraksis. Til grunn for dette arbeidet ligger Etisk handel Norges prinsipper (var code of conduct), som
dekker omradene anstendig arbeid, menneskerettigheter, miljo/klima, antikorrupsjon og dyrevelferd.

Malen for medlemsrapporten er utformet for at virksomheten skal vise &penhet om sitt arbeid med ansvarlig
neeringsliv og beerekraftig forretningspraksis, som beskrevet i FNs veiledende prinsipper for neeringsliv og
menneskerettigheter og OECDs retningslinjer for flernasjonale selskaper. I rapporteringen skal det innga
hvordan virksomheten arbeider med aktsomhetsvurderinger og beskrive hvilke utfordringer virksomheten star
overfor, hvilke tiltak som gjennomfgres for & hAndtere utfordringene samt fremdrift og resultater. Alle
medlemsrapportene gjgres offentlig tilgjengelig pa Etisk handel Norges hjemmesider.

Vit o reritd—
Heidi Furustel

Daglig leder
Etisk handel Norge
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Aktsomhetsvurderinger

Denne rapporten er bygget rundt FNs veiledende prinsipper for neeringsliv og menneskerettigheter og OECDs

modell for aktsomhetsvurderinger for ansvarlig neeringsliv.

Modellen har seks trinn som beskriver hvordan virksomheter kan jobbe for mer ansvarlig og baerekraftig
forretningspraksis. A vaere god pa aktsomhetsvurderinger betyr ikke at en virksomhet ikke har negativ
pavirkning pad mennesker, samfunn og miljg, men heller at virksomheten er 4pen og erlig om utfordringer og
handterer dette pa best mulig méate i samrad med sine interessenter. Denne rapporten er delt inn i kapitler basert

pa denne modellen.

Kommuniser
hvordan pavirkningen
er handtert

Forankre ansvarlighet
i retningslinjer
og styringssystemer

Overvak
giennomfering
og resultater

Kartlegg og vurder negativ
pavirkning/skade ut fra egen
virksomhet, leverandarkjede
og forretningsforbindelser

Serg for, eller
samarbeid om
gjenoppretting
og erstatning der
det er pakrevd

Stans, forebygg
eller reduser
negativ pavirkning/skade
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Forord av daglig leder

Barnas Hus Norge AS is a leading retailer in Norway selling clothing, nursery, strollers and car seats for small
children. The chain has 28 stores across the country and an online webstore: www.barnashus.no.

Our vision is "we will create a better everyday life for the little ones - and for everyone who loves children"

For us, this vision is an important guiding star and a good reminder in our daily work that we should focus on
design, quality and of course safety and security in everything we do. In addition, we have four basic values that
will characterize our everyday work in the company - simple - enthusiastic - change willing and responsible.
Through the value “responsible”, we are concerned, among other things, with ethical trading and issues around
the purchase of products from other cultures.

Barnas Hus has therefore focused on ethical trading for several years and joined Ethical Trade Norway in 2013.
We sell clothing and equipment from leading brands but are also a proud manufacturer of "Reflex" clothing and
"Yngri" equipment. Through Reflex we focus on "children's working clothes" - reasonable clothing that keep
children dry and warm in kindergarten, on outdoor trips and in daily play. Yngri is good quality equipment and
accessories at a reasonable price.

The clothes from Reflex are designed in Norway through a collaboration with the company Blabaer Production
AS which contribute to this report.

We are very pleased with this collaboration, and we find that Blabaer Production AS makes a good contribution to
quality assuring our textile production in line with our codes of conduct and agreements with each manufacturer
with whom we trade. Regarding Yngri, the development takes place in Sweden in our company "Barnens Hus
AB".

We are confident that Bldbaer Production AS and Barnens Hus AB has a close cooperation with close follow-up of
our suppliers in accordance with Barnas Hus's criteria. Nevertheless, we have had a desire for greater insight and
increased knowledge among our own employees. Therefore, in both 2019 and 2020, we made factory visits to our
largest suppliers in China, where Bldbzer Production and Barnens Hus AB Barnas Hus made visits. This provided
useful insight, and a guarantee that our responsibility towards our customers in Norway and to our production
plants in Asia is in the best hands. Due to the Covid-19 we had only 3 visits to China and one visit to India in
2020. Covid-19 have slowed down our plan visiting physically our factories in Asia. We have weekly meetings
with our factories on Teams sins March 2020 and hope we will have the chance to make visits in autumn 2022.

" Reflex - childrens working clothes - with safety and sustainability in focus.
Yngri - everyday products for young explorers designed by Scandinavians "

Lasse Erik Moen
CEO
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Nokkelinformasjon om bedriften og
leverandgrkjeden

Navn pa bedriften

Barnas Hus Norge AS - BH Nordic AS

Adresse hovedkontor

Grenseveien 107A, 0663 Oslo

Viktigste merker, produkter og tjenester

Reflex. Kids and babies garments 0-10y - Yngri accessories

Beskrivelse av bedriftens struktur

Barnas Hus Norge AS is a subsidiary of BH Nordic AS. The stores including the online store and the central
warehouse are organized in Barnas Hus Norge AS, while the service office is organized in BH Nordic AS.
Purchases of goods from Asia (Reflex and Yngri) is an assignment from the category department on behalf of all
the stores. Bldbaer Production AS og Barnens Hus AB coordinates our design and sourcing from Asia.

Omsetning i rapporteringsaret (NOK)
661000 000

Antall ansatte

330

Vesentlige organisatoriske endringer siden forrige rapportering

We have opened two more store in greater Oslo area — Cc Gjgvik, number 27 and CC Drammen, number 28

Navn, tittel for kontaktperson for rapporten

Lasse Erik Moen, CEO

E-post adresse for kontaktperson for rapporten

lasse.erik.moen@bhnordic.com
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Informasjon om leverandgrkjeden

Generell beskrivelse av bedriftens innkjgpsmodell og leverandgrkjede

Reflex - privat label

All design, development and sourcing made in Norway by Bldbar Production AS.

Even though we have a wide range of products, we maintain a limited number of suppliers. Approx 83% of
business is direct with manufacturers/producers. Approx 17% is business through agents.

Yngri - privat label

Design, development, and sourcing made in Sweden by Barnens Hus AB. The business is mostly handled
directly with the manufacturers and through agents

Antall leverandgrer som bedriften har hatt kommersielle relasjoner med i rapporteringsaret

21

Kommentar til antall leveranderer

Reflex/Blabaer Production AS had totally 16 suppliers of whom we had commercial relations. These are mainly
manufacturers from China. Reflex accounts for approximately 32,5% of total turnover in Barnas Hus - remaining
sales are purchased from external bra

Type innkjgp/ leverandgrforhold

0% 61% 39% 0%

Innkjgp via

Helt/delvis egeneid Innkj@p direkte fra agent/mellomledd/i
. Annet
produksjon produsent mportgr/merkevarel
everandgrer

Reflex/Blabaer Production AS:

Percentage based on purchase value - Direct purchase 83%, Purchase through agent 17%. Percentage based on
qty is almost same; 85% direct and 15% through agents.

YNGRI:

Percentage based on purchase value - Direct purchase 13%, Purchase through agent 87%. Split in pcs is 36%
direct purchase and 64% through agent on site.

Yngri brand is very broad and falls into several different categories within our business, the brand is growing
within new categories each year and the products are for children (e.g strollers) or directly at children (e.g toys) -
counting pcs will thus not be correct for the entire brand.
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Liste over forsteleddsprodusenter per land

SriLanka: 1
India: I
Ser-Korea : 5
Tyrkia: I
Polen: 1

Russland : I

Reflex/Blabeer Production AS have totally 31 production units for all styles. E.g. our main supplier of outer wear
uses 4 different production units.

Yngri have totally 25 production units for all products. 5 stroller/baby producers have their textile production in
separate factories and also supply other raw materials such as metal and plastic from sub-contractors — total 8
sub-contractors.

Oppgi antall arbeidere hos fgrsteleddsprodusenter som bedriften har oversikt over, og hvor mange produsenter dette
er basert pa.

Antall arbeidere

8020

Antall produsenter dette er basert pa

42

Antall arbeidere per produsent (kalkulert snitt)

191

Kommentar til antall arbeidere

Reflex/Blabeer Production AS: 3480 workers from total 31 production units in first tier, and covers 100% of our
total 16 commercial suppliers. Yngri: (4540 workers 13 different manufacturers) these are
manufacturers/producers in first tier in our suppl
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Viktigste innsatsfaktorer/ravarer og geografi

Er virksomheten leverandgr til offentlig sektor?

Nei
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Mal og fremdrift

MAL OG FREMDRIFT | RAPPORTERINGSARET

Status:

Goals Reflex/Blabaer Production AS 2021:

« We will continue to engage stakeholders to approach our salient risks such as discrimination,
environment, worker representation and general labour conditions. In addition to stakeholders
that we have already involved with, we will engage with organizations like IDSN, Amnesty
International & Unicef to continue our on-going risk mapping.

« Based on minimum criteria that were set during 2020 we will follow up progress at all our
suppliers. We will aim at raising the level of all suppliers based on the minimum criterias.

« We will continue to increase the amount of recycled materials. During 2021 we will particularly
focus on outerwear, rainwear & swim wear.

« Make sure that 100% of our first-tier of our suppliers have signed and follow our chemical
agreement.

« We will continue to update our risk mapping. We will investigate new salient risks to focus on as
a result of COVID19. Examples are increased risk of corruption, child labour and the threat of
workers’ rights.

Progress Reflex/Blabeaer Production AS during 2021:

« We have during 2021 engaged with additional stakeholders like IDSN, Amnesty International &
Chemsec to continue our on-going risk mapping.

« We have integrated a set of minimum criterias for suppliers. These are sent out as separate
communication to suppliers, but are also included when placing purchase orders. We must admit
that some parts have been challenged by the current situation during 2021. This is mainly due to
lack of direct communication and physical meetings with suppliers.

« We have increased the amount of recycled materials. During 2021 we have particularly focused
on outerwear, rainwear & swim wear. (Indicator Fleece: We achieved 39%

« We have achieved our goal that 100% of our first-tier of our suppliers have signed and followed
our chemical agreement.

« We have continued to update our risk mapping and investigated new salient risks. It has
however been difficult to detect concrete additional risks in our supply chain during this period.
As a result of COVID19 we have seen delays and limitations in audits & certification prosesses due
to lock-downs and local restrictions.
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Mal:

Goals YNGRI 2021:

* Internal commitment regarding sustainable business practice:

* Create minimum criteria in this area in collaboration with suppliers in China - June 2020 - send
these out by August 2020

* Set up a minimum criteria for product areas where suistainabilty is not top of mind e.g toys and
strollers.

* Follow-up of the criteria in supplier meetings

Improve and develop sustainability practices:

* Increase the proportion of recycled material on all packaging material

* Start a work of change to certified recycled material on stroller textiles by end of 2022

* Encourage suppliers to apply OEKOTEX-certification, or source OEKOTEX certified materials.
Ongoing during 2021

* Encourage suppliers to apply FSC-certification, or source FSC certified materials. Ongoing
during 2021

* Start the job of introducing a reporting system for deviations, with the help of a third-party
inspection company and focus on the 5 largest suppliers.

* Develop and educate the knowledge in Calsun team which is on site

Risk mapping of supply chain:
* Continue on-going risk mapping, continue on sub cuntractors level.

Social compliance in supply chain:

* Ensure number of suppliers who have undergone complete social audits is at a minimum of 40%
by end Dec 2021 and 70% by end Dec 2022. Remaining 30% must be involved in audit process by
at least have signed CoC and completed self-assesment report.

* Minimum 85% of all suppliers who have undergone social audit, must have been assesed with an
"A","B" or "C" in Amfori BSCI system or equivalent social audit.
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Status YNGRI:

* Create minimum criteria in this area in collaboration with suppliers in China - June 2021 - send
these out by August 2021 - all supplier and manufacturers have signed our minimum criteria, we
received the last ones in October 2021.

* Set up minimum criteria for product areas where sustainability is not top of mind e.g. toys and
strollers — we did a brand strategy for the entire brand and all product categories within this brand
in April 2021, this strategic plan is a 3 year plan. This was presented for our board in May and we
have started to implement this work on all new products. This will be ongoing until 2023.

* Follow-up of the criteria in supplier meetings — ongoing, we are discussing this with our agent
and manufacturers on regular basis. However we feel the need to be on-site.

Improve and develop sustainability practices:

* Increase the proportion of recycled material on all packaging material - and we have come a
long way but there are still much we are working on to change. For all new orders arriving 2022 we
have no paper manual in the boxes more, customers will be able to scan a QR code in order to
access the manual.

* Start a work of change to certified recycled material on stroller textiles by end of 2022 — we did

pause this project since we did not order any new strollers during the year. We did place smaller

orders for 2022 but due to increase of raw materials and shipping cost we have this on hold.

* Encourage suppliers to apply OEKOTEX-certification, or source OEKOTEX certified materials.

We had discussions with our agent where we want them to always source OEKOTEX certified
Status : materials on textiles. On all new products where applicable. Existing products in our assortment

will be changed to OEKOTEX certified materials if possible when we do re-orders.

* Encourage suppliers to apply FSC-certification, or source FSC certified materials. The pandemic

has had some consequences on raw materials — price increases and lack of raw materials made us

postpone this project to 2022. But also delayed deliveries have done that our current stock levels

have been high and there have been no need for new orders at this category.

* Start the job of introducing a reporting system for deviations, with the help of a third-party

inspection company and focus on the 5 largest suppliers. Will be top priority during 2021 we only

managed to get 11 BSCI reports due to lock downs and closed areas.

* Develop and educate the knowledge in Calsun team which is on site — we have weekly meetings

online and this is a topic. However we feel an urge to educate on site.

Risk mapping of supply chain:
* Continue on-going risk mapping, continue on sub cuntractors level.

Social compliance in supply chain:

* Ensure number of suppliers who have undergone complete social audits is at a minimum of 40%
by end Dec 2021 and 70% by end Dec 2022. Remaining 30% must be involved in audit process by
at least have signed CoC and completed self-assesment report. Status 2021, we have received
signed code of conduct from 85% of our manufacturers and BSCI audits target reached 45%.

* Minimum 85% of all suppliers who have undergone social audit, must have been assesed with an
"A", "B" or "C" in Amfori BSCI system or equivalent social audit - of 11 audits in 2021 all of them
were assesed with "C"

MAL FOR KOMMENDE AR
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Goals Reflex/Blabaer Production AS 2022:

« Increased control of our supply chain including pension, insurance, greviance and worker representation status
« Address further some salient issues:

- Rubber production in Vietnam

- Cotton from China

- Climate risks & environmental issues

- Discrimination in India

- Labour conditions in general

- We will continue to engage stakeholders to approach our salient risks such as discrimination, environment,
worker representation and general labour conditions. In addition to stakeholders that we have already involved,
we will engage with organizations like Norwegian Uyghur Committee, Fair Rubber Association & Sustainable
Natural Rubber Initiative to continue our on-going risk mapping.

« We will continue to increase the amount of recycled materials.

« Achieve complete overview of our second-tier supply chain.

- Improve traceability of raw materials and main components in our products.

- We will continue to investigate new salient risks as a result of COVID19. Examples are increased risk of
corruption, child labour and the threat of workers’ rights.

Goals YNGRI 2022:

Internal commitment regarding sustainable business practice:

* We will continue to engage our agent and stakeholders in order to solve common challenges. We are committed
to interacting with all our stakeholders in an ethical and transparent manner — to approach silent risks such
discrimination, forced labour, child labour, environment and overall labour conditions.

* Follow-up of the code of conduct and minimum criteria in supplier meetings

We will follow-up the minimum criteria sent out and signed to our suppliers during 2021 in order to check
progress and discuss how to raise the level

Improve and develop sustainability practices:

*Increase the proportion of recycled material on all packaging material, was a goal for us during 2021 and we
have come a long way but there are still much we are working on to change. For all new orders arriving 2022 we
have no paper manual in the boxes more, customers will be able to scan a QR code in order to access the manual.
However we still have some plastic parts that we are working to replace during 2022.

* Start a work of change to certified recycled material on stroller textiles by end of 2022 - this was paused during
2021

* Encourage suppliers to apply OEKOTEX-certification, or source OEKOTEX certified materials. We have started
to apply this on new products however we have a work a head of us were we need to change OEKOTEX-
certification on existing products.

* Encourage suppliers to apply FSC-certification, or source FSC certified materials. The pandemic has had some
consequences on raw materials — price increases and lack of raw materials made us postpone this project to 2022.
But also delayed deliveries have done that our current stock levels have been high and there have been no need
for new orders at this category.

* Start the job of introducing a reporting system for deviations, with the help of a third-party inspection company
and focus on the 5 largest suppliers — will be top priority during 2022. Due to strict policy from Chinese
government regarding Covid-19 areas and citys have been closed long times during the year we have not
managed to fulfil this goal.

* Develop and educate the knowledge in Calsun team, which is on site, during the year we had recurrent online
meetings were this topic was always on agenda.

Risk mapping of supply chain:
* Continue on-going risk mapping, continue on sub cuntractors level.
* Investigate sub-contractors, find approved suppliers and document these, first priority will be textile. Through
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international initiatives coordinated by Ethical Trade Norway

Social compliance in supply chain:

* Ensure number of suppliers who have undergone complete social audits is at a minimum of 70% by end Dec
2022 and 90% by end Dec 2023. Remaining 30% must be involved in audit process by at least have signed CoC
and completed self-assesment report — Main focus the coming years.

* Minimum 85% of all suppliers who have undergone social audit, must have been assesed with an "A", "B" or "C"
in Amfori BSCI system or equivalent social audit.
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Forankring av baerekraft i
virksomheten

Forankring av ansvarlighet knyttet til beerekraftig forretningspraksis i
virksomheten handler om 4 ha strategier, planer, relevante policyer* og
retningslinjer for aktsomhetsvurderinger som er vedtatt av ledelsen. Disse
ber omfatte hele virksomheten, samt virksomhetens leverandgrkjede og
forretningsforbindelser. Effektive styringssystemer for implementering er en
forutsetning for 4 lykkes, og arbeidet med aktsomhetsvurderinger bgr veere
en integrert del av virksomhetens forretningsdrift. Tydelige forventninger fra
toppledelsen, samt tydelig plassering av ansvar innad i virksomheten for
implementering av de ulike delene av aktsomhetsvurderinger er viktig. Alle
involverte ma vite hva de skal gjgre. Apenhet om forpliktelser virksomheten
har til seg selv, utfordringer de star overfor og hvordan dette handteres, er
vesentlig.



1.A Policy* for egen virksomhet

1.A.1 Lenke til offentlig tilgjengelig policy for egen virksomhet

https://www.barnashus.no/policy-for-baerekraftig-forretningspraksis

1.A.2 Hva sier bedriften offentlig om sine forpliktelser til a respektere mennesker, samfunn og miljg?

The company's policy for sustainability and ethical trade is posted on our website / web shop
www.barnashus.no/csr. In addition to this, our environmental goals are published out together with our
MiljgFyrtarn certification. Our overall HSE goals are also posted on the same page.

We will also disseminate these goals and policies to our customers in customer letters.

1.A.3 Hvordan er policy for egen virksomhet blitt utviklet og forankret?

The company's policy has been developed over time through our internal control system for HSE, environmental
certification and work with ethical trade especially on privat label production of goods in Asia. The document is
anchored by the CEO and the company's board of directors.

CoC has been translated into Chinese due to some limited English knowledge of workers at Chinese factories -
this is made available to everyone. Most of our own goods production takes place in China.
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1.B Organisering og internkommunikasjon

1.B.1 Hvordan er arbeidet med aktsomhetsvurderinger organisert i bedriften, og hvorfor?

The CEO is responsible for sustainable business practices in BH Nordic AS and Barnas Hus Norge AS.

This is because the companies have a small organization and that sustainable business practices are a natural
part of our operations.

HR is responsible for HSE and the MiljgFyrtarn certification, while it is the individual managers of all the stores,
the central warehouse and the central office, that carry out both HSE and environmental work in practice.

Finance is responsible for purchasing supplies, while Sales and Concept Manager are responsible for purchasing
store fixtures and equipment.

The management of the department of children equipment and textiles is responsible for purchasing goods for
shops sale and especially Reflex, which is our own brand of clothing and Yngri (equipment and accessories).
Here we use Blabeer Production AS and Barnens Hus AB as sourcing partners.

Blaber Production AS and Yngri/Barnens Hus AB, as our soursing partners, have a keyrole implementing
susteinable business practice regarding Yngri and Reflex. CEO BH Nordic is also CEO in Barnens Hus AB. Blabeer
Production AS has one customer only and is "tied up" to BH Nordic AS in that sense. We meet with our college in
Barnens Hus weekly and with Blabaer Production AS every month. Category team and CEO also travel with Yngri
and Reflex 3-4 times a year to visit plants i Asia.

Regarding other brands and products we are selling in our stores, we require, in the suppliers contracts, that the
brand/products/producer has an environmental certification and can document it. If not, they have to document
a plan to do so in the near by future. We have a goal to rise the level of numbers of products from eksternal
brands with environmental certification by 10% each year - from 2019 to 2021 the number have risen from 900 to
1139. We have a goal by 2023 to implement in our contracts with eksternal brands, demands regarding
substeinable business practice as a hole, before they can enter ours stores.

Reporting lines in the work are shown in the organizational chart.

1.B.2 Hvordan blir betydningen av virksomhetens aktsomhetsvurderinger konkretisert og tydeliggjort for de ansatte
gjennom stillingsbeskrivelse, arbeidsoppgaver og incentivordninger?

All employees in key positions outlined in the organizational chart have been involved in the process both in
terms of HSE, Miljg Fyrtarn certification and ethical trade which together become our sustainable business
practice. These people know through their positions what responsibilities and duties they have in these areas.

Key people in this context are: CEO, HR Manager, CFO, Marketing Director, Sales and Concept Manager,
Category Heads, Store Heads and Operating Manager Barnas Hus AB.

Other employees are informed and involved in the work through environmental certification and information
about the products in the Reflex and Yngri range. AMU is also informed about the work.
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1.B.3 Hvordan sikres det at relevante ansatte har tilstrekkelig kompetanse til 8 gjennomfgre arbeidet med
aktsomhetsvurderinger?

Through many years of experience with our sourcing partner Blabeer production AS and Barnes Hus AB, we have
accumulated a high level of expertise in two areas in particular that are significant and important in connection
with the production of clothing and equipment, especially in China and India; chemical use and regulations,
organic textiles as well as animal welfare.

In addition, they have accumulated a high level of expertise in working environment challenges in China in
particular. Employees in both Bldbaer Production AS and Barnens Hus AB keep themselves up-to-date in these
areas on an ongoing basis. They have visited the factories several times a year for a number of years.

BH Nordic's own employees in the category lack broad expertise in the same areas. These will increase their
competence through 2021 by participating in courses and seminars organized by Ethical Trade and by
transferring competence from Bladbzer Production AS and Barnens Hus AB when visiting China together.
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1.C. Planer og ressurser

1.C.1 Hvordan er virksomhetens forpliktelser til a respektere mennesker, samfunn og miljo forankret i virksomhetens
strategier og handlingsplaner?

These are anchored through our sustainability and ethical trade policy, HSE action plan and environmental
goals.

These areas are set out in priority tasks for each areas and totally for the company and for each individual
manager responsible.

In our strategy, "responsible" is embodied as one of our values described in the Preface. In addition, as one of our
customer promises, we are committed to responsible and sustainable trade. We do this through our work with
suppliers in Asia, through our HSE work and our environmental certification. All of these areas are prioritized
through clear organization and prioritized tasks.

Action plans for 2022 for both Reflex/Yngri is made in close ccoperation with with Bldbeer Production
AS/Barnens Hus AB and the category team in Barnas Hus Norge. The category team in Barnas Hus Norge
determines the level of ambition and final measures.

1.C.2 Hvordan fglges virksomhetens strategier og planer for a vaere ansvarlig og bzerekraftig opp av ledelse og styre?

Through annual reviews by the Board of Directors regarding our policies in this area and prioritized tasks. In
addition, priority assignments for each key employee are followed up quarterly by the CEO.
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1.D Partnerskap og samarbeid med forretningsforbindelser, spesielt
leverandgrer

1.D.1 Hvordan tydeliggjer virksomheten viktigheten av ansvarlighet og baerekraft i mgte med forretningspartnere,
spesielt i leverandgrkjeden?

On behalf of BHN, Blidbeer Production AS and Barnens Hus AB communicate directly with all suppliers of Reflex
and Yngri. All suppliers are expected to make systematic and targeted efforts in order to comply with BHN 's
Code of Conduct (CoC). Various elements and parts of CoC are discussed frequently with our suppliers during
meetings, negotiations and during daily work and communication. As part of implementing our values in supply
chain, we also expect our first-tier suppliers to communicate and share our CoC to any sub-suppliers related to
our products.

Updated chemical regulations which applies to textile industry, are sent all suppliers 1-2times/year. Revised
regulations and/or limit values are discussed during meetings and continuous dialogue. Furthermore, Blabeer
Production AS and Barnes Hus AB support each supplier with customized instructions and chemical guidance
with relevance for their production. Collecting environmental certificates, and checking validity and updates, is
done continuously.

Indikator

Andel av bedriftens leverandgrer som har akseptert retningslinjer for leverandgrer

100% 100% 100%

2021 2020 2019
Reflex/Blabaer Production AS: Since year 2018 100% of all commercial suppliers have received, signed and
accepted Policy and COC.

Yngri: Since 2021100% of all commercial suppliers have received, signed and accepted Policy and COC.

Chemical Contract Reflex

100% 100% @ @

2021 2020 2019 2018
Reflex/Blabaer Production AS: Since early 2020 100% of all commercial suppliers have received, signed and
accepted our Chemical Contract and follow up locally their production is in accordance with regulations &
guidelines.
Yngri: We produce many different product within many categories — a few products are made of 100% textile.
During 2022 will take action on all products that are made or have textile.
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1.E Erfaringer og endringer

1.E.1 Hvilke erfaringer har virksomheten gjort seg om arbeidet med baerekraftig forretningspraksis i
rapporteringsaret, og hva har endret seg som et resultat av dette?

Reflex/Blabaer Production AS:

The uncertainty which dominated 2020 did unfortunately stay with us during 2021. The pandemic set
limitations for the entire world which meant restrictions, local variations and

delays in production and shipments.

At the same time, we have seen increased requirements regarding sustainability, environment and demands for a
greener textile industry. This applies both new laws and guidelines from governments, as well as more focus
from consumers and other stakeholders regarding transparency.

Some after-effects from lock-downs and restrictions has also been seen in the shipping market. Lack of
containers and limited work force in many central ports has made our work with logistic extra challenging the
past year. This has resulted in delays from supplier/port due to limited equipment and space, and also increased
shipment time on sea. Shipping rates have also increased drastically and rapidly. This situation has furthermore
lead to additional workload for our suppliers and the entire supply chain.

The pandemic has also led to challenges regarding follow-up on certifications and audits. In some cases our
suppliers have been waiting for renewal process and audit dates for way longer than usual. Long renewal- and
approval-processes has been challenging to us and to our suppliers as it has limited predictability and caused
some uncertainties which could have been avoided.

During autumn 2021 several suppliers and partners in China informed us that the government would cut access
to electric energy for an un-defined period. Many factories were closed down for several days a week and some
factories were only allowed to keep production during night-time. These energy restrictions may however be a
preview of efforts that will be more frequent in the future. These are among the changes we must prepare for, and
which must be taken into consideration in our planning of upcoming purchasing and production.

Other lessons learned/experiences from the past year:

« Requests and demands for sustainable materials (e.g. recycled yarns, certified organic yarns, RWS wool, and so
on) did increase rapidly — pre-dominantly second half of 2020. This development has continued during 2021.

- Internal recognition and valuation of sustainable materials/garments is now more integrated and fully accepted
as essential parts of our standard. We accept higher costs to gain lower risks and are willing to increase RRP to
keep margins at decent level.

« We have experienced an improved willingness to change and adopt in our value chain. Our experience is that
this is continuing to develop, both among our suppliers, but also among our competitors and other actors in the
textile industry.

« The pandemic situation is an example of an unpredictable event that affects goals, plans and risk assessment.
We must expect new challenges that can 't be predicted when Covid19 is over. Willingness to change and adopt
will probably be increasingly important traits in the future. This is an important lesson from 2020 that must be
brought further in our future purchasing practice and strategies.

Yngri:

We did set high goals for 2021 and we were hoping that the Covid 19 pandemic would end after the summer - and
we would be a loud to travel to our suppliers/manufacturers again. However, the consequences of the pandemic
became even worse during 2021. This is due to a chaotic sea freight with a large shortage of containers, record
high prices, closed ports, queues to ports in almost all major ports around the world. This contributed to a
shortage of raw materials and rising prices. The year have followed by uncertainty in many aspects.

When the year started, we did send out our minimum requirements to all suppliers and within 1 month, we had
them signed from all. We have kept all suppliers we did have in 2020 and added 6 new suppliers, mostly in the
stroller/baby segment. We have been working with these suppliers the past and know them well. We have a long-
term experience within the industry and have been working with these suppliers for many years; our agent
Calsun and the staff in this team are supporting us on spot and done production and shipment inspections if
they were allowed to travel.
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We have continued with online meetings with suppliers and our agent, however the connection have been bad
and not online tools are working without VPN. Power shutdown and local shutdowns due to Covid 19 have made
it to a challenging year.

Leason learned during 2021:

» Online meetings can not replace face to face meeting and in order to grow long term business relations and
understanding we must meet in person. This comment is from last year and even though one year pasted we
need to meet in person.

« Very hard to get audit reports due to travel and local shutdowns due to Covid outbrake made it impossible to
have audits.

» Movies sent from production units - however that only shows us a snapshot of the working environment.

« Our cooperation with Calsun (agent) have been very important, they have informed us in detail about all local
challenges due to the pandemic and been on site on productions were they informed us about their experience
from the supplier — during the year Calsun team have been affected of local shutdowns several time and could
not travel for 2-3 months.

« The pandemic clearly shows us how important it is for us to visit manufacturers and work for change for the
better. We did set high goals for 2021 where we thought we would be able to travel after the summer of 2021.
Unfortunately, it got worse and we have had challenges to reach the goals we set. An important lesson for us in
the future is to set achievable goals and not many, rather work hard with a few to get a result. We also know that
when the pandemic is over, there will still challenges also related to the effect of Covid 19 pandemic to labour,
enviroment and sustainability and we must work hard for a will to change with our manufacturers and follow
our strategy.
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e Fastsette fokus for rapporten

Kartlegging av virksomhetens
pavirkning pa mennesker,
samfunn og miljg

Kartlegging handler om 4 identifisere virksomhetens risiko for, og faktiske
negative pavirkning eller skade pA mennesker, samfunn og miljg, inkludert i
leverandgrkjeden og gjennom forretningsforbindelser. Det handler om & fgrst
danne seg et overordnet risikobilde, for si & prioritere mest vesentlige
risikoomrader for grundigere kartlegging og handtering av funn. Hvordan
virksomheten er involvert i eventuell negativ pavirkning p4 mennesker,
samfunn og miljg, er sentralt for & avgjgre riktig respons og tiltak. Involvering
av interessenter, spesielt pavirkede parter, er sentralt i kartleggingsarbeidet,
sa vel som i tiltak for 4 hdndtere utfordringene pa en god mate.

o ™
; G e



2.A Kartlegging og prioritering

PRIORITERT NEGATIV PAVIRKNING/SKADE FOR MENNESKER, SAMFUNN 0G MILJ@

A prioritere en eller flere risikoomrader pa bakgrunn av alvorlighetsgrad, betyr ikke at noen risiko er viktigere
enn andre, eller at virksomheter ikke gjor noen med annen risiko, men at det som har storst negativ pavirkning
prioriteres fprst. Kartlegging og prioritering er en kontinuerlig prosess.

2.A.1 List opp virksomhetens prioriterte risiko for negativ pavirkning/skade pa mennesker, samfunn og miljg.

() | Barnas Hus Norge AS - BH Nordic AS | 24



Reflex/Blabeer Production AS & Yngri: Salient issues in above table shows our priority focus areas, with regards to
our risk assessment, to follow up closely and do our efforts to improve situation. Above risk are listed in random

order as we consider all to be important in different ways. We will target each point in best manner and try to
improve issues where we have a greater influence level.

Child Labour (& Forced Labour): Related to natural rubber plantation in Vietnam, cotton industry in India &
China

Labour conditions: Related to all countries in our supply chain

Discrimination: Related to all countries in our supply chain, but are linked to higher risk in India & China
Water Usage Cotton industry: Mainly related to business in India

Hazard chemical use: Related to all countries in our supply chain

Environmental issues: Related to all countries in our supply chain

Corruption: Related to all countries in our supply chain, but are linked to higher risk in India & China
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BEGRUNNELSE FOR HVORFOR DISSE UTFORDRINGENE ER PRIORITERT SOM MEST VESENTLIGE
FOR MENNESKER, SAMFUNN OG MILJ@

2.A.2 Beskriv kort virksomhetens rutiner for kartlegging og identifisering av risiko og vis til hvordan den negative
pavirkningen/skaden ble identifisert og prioritert i denne perioden. Beskriv hvordan informasjon ble hentet inn, hvilke
kilder som er benyttet og hvilke interessenter som er involvert/dere har snakket med. Beskriv videre ogsa om det er
identifisert omrader eller tema hvor det er manglende informasjon for & danne seg et helhetlig bilde, og hvordan dere
planlegger a ga frem for a fa mer informasjon/handtere dette.

Reflex/Blabaer Production AS risk assessments are determined based on

- Risk mapping by country & product

« Webinars, online events & various resources from NGO’s, NPO’s & labour unions such as reports, statistics,
official indexes, official regulations & guidelines from authorities.

« 3rd party audits, certifications and self-assessment reports.

« Video meetings and discussions with suppliers

» Our experience

Blaber Production AS/ Reflex seldom brings in new manufacturers to their supply chain. We always seek to form
long term relations with suppliers and business partners who share our values. It is also important that our
suppliers focus on offering decent working conditions and environmental practices in the supply chain. Through
long term relations, and limited number of suppliers, we have achieved full overview in 1st tier. This is a
significant and ongoing project which now include second tier and a full transparent supply chain as our long-
term goal.

Yngri:

1. Our frequent visit to manufacturers, review of internal reports and communication/discussion with suppliers.
2. Study and follow-up of suppliers’ certificates & audits made by third parties.

3. Available information and reports from non-profit organizations (NPOs), non-governmental organizations
such as (NGOs), labour unions, official indexes, statistics, and official regulations and guidelines from
authorities.

Due to the variety of products within Yngri we have our products spread within several suppliers, the main
product area are strollers, this is because suppliers have different models and we must source the exact model
that works in our market in terms of design and functionality — the models are controlled by suppliers and
casting tools in each factory.

When we source new products, we always source at an existing supplier, this because we want to create long-
term relationships with our suppliers, who shares our vaule and get better collaboration with the supplier in form
of sustainability, working environment that are able to change their willing of work.

ANNEN NEGATIV PAVIRKNING/SKADE

2.A.3 Beskriv annen negativ pavirkning/skade pa mennesker, samfunn og miljs som ble identifisert i kartleggingen i
egen virksomhet, leverandgrkjeden eller hos forretningsforbindelser i rapporteringsaret og hvordan disse er handtert.

Reflex/Blabaer Production AS

« Animal Welfare & wool fibres/farming;:

Animal welfare is an ongoing focus area and has also been prioritized during 2021. It is clearly stated in our COC
that measures should be taken to minimize any negative impact on the welfare of livestock and working animals.
We do not accept wool from sheep who have been subject to mulesing, and require our suppliers to follow same
practice. During 2021 we have launched RWS certified yarn and products to secure stricter standards and
requirements throughout the supply chain. This engagement will be prioritized further in 2022. During 2021 we
have engaged with the organisation the “Norwegian Animal Protection Alliance” to discuss how certifications
and other measures can be evaluated to communicate animal welfare to consumers in best possible way. Our
common goal is to increase transparency for wool garments and make sure that consumers can be confident that
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brands take action to minimize negative impact and secure animal welfare in their supply chain. This dialogue
will continue in the coming year.

« Worker Representation:

Worker Representation/Workers Committee has been challenging to follow-up and/or control in a year without
any opportunities to visit suppliers or meet them face to face. We have however stressed this issue via email and
video meetings and will continue to do so. Information and guidelines on how to establish have been sent out.

« Insurances:

We still experience that some factories do not have a satisfactory insurance for all their employees. What is
repeated is that a certain proportion of workers are not covered. Laws and regulations regarding insurance for
employees in China are complicated and vary from rural areas to country side. We will continue to follow this up
during 2022 to ensure our workers have insurance coverage according to current legislation.

« Transparency:

In 2021 transparency has been an integrated part of collaboration with most suppliers. Some have though
expressed their frustration regarding this extra work as 2021 is already too busy and demanding given the
situation. One supplier is still less willing to provide full transparency regarding their sub-suppliers. In addition
we have discovered that parts of our supply chain is more complex and challenging than we first assumed.

« Fire Security:

Fire security is still among our ongoing focus areas. Several suppliers continue sharing photos and training
videos from fire drills at factories. Some factories do internal training and drilling, while others contact local fire
department for competition of drill and professional competence.

- Overtime:

Experience from most factories show that too much overtime work occurs during peak seasons. Factory
management explain overtime with dynamic fluctuations regarding need of workers, and that a certain amount
of overtime will always be needed during main peak. To employ enough workers to avoid overtime in peak
season will have too heavy costs and may lead to financial loss and bankruptcy. Add seasonal workers during
peak season is an option but may lead to unskilled workers and/or new issues occurring.

Reviewed reports and audits show workers do receive correct overtime payment, and many workers see this
added payment as an advantage. Our policy, which does not allow un-authorized subcontracting may increase
need of overtime as well. We do though believe that the potential risks related to UAS are bigger. Several years
ago, we introduced early order placements, minimum 6 months prior to shipments, and have received very
positive feedback from our suppliers for the many advantages this brings on.

- Subcontracting;:

As written in above point, subcontracting and overtime is somehow related. Subcontracting is common in China,
and not necessarily a problem. Problem occurs when subcontracting is unauthorized, and brand owner/buyer
loose overview and transparency. Unauthorized subcontracting is not allowed in our supply chain. We consider
this issue as small risk today due to our very early order placements and clear policy. This is though a topic
which require on-going monitoring and follow-up.

YNGRI:

2020 was the first report year for our Yngri brand and challenges due to Covid-19 in 2020 and 2021, we have not
been able to travel or monitor satisfactorily, as large parts of China and the world were shut down in 2020 and
2021. Production have not been on normal level since power shutdowns and local Covid 19 outbreaks affected
production. The pandemic have led to travel restrictions around the world and we have not visited any supplier
during 2020 or 2021. We have relied on the BSCI audit reports we have received and CAP documents - online
meetings with agent and suppliers have been more focused on production and shipment.
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e Handtering av prioritert pavirkning

Stanse, forebygge eller redusere
negativ pavirkning

Stanse, forebygge eller redusere handler om & h&ndtere funn fra
kartleggingen pd en god méte. Virksomhetens mest vesentlige negative
pavirkning pd mennesker, samfunn og miljg prioriteres fgrst. Dette betyr ikke
at annen risiko er uvesentlig eller at det ikke handteres. Hvordan
virksomheten er involvert, er sentralt for a treffe riktige tiltak. Faktisk negativ
pavirkning/skade som virksomheten forarsaker eller bidrar til mi stanses,
forebygges og reduseres. Virksomheter som er direkte forbundet med negativ
pavirkning ma bruke sin innflytelse til & fa forretningsforbindelser (f.eks.
leverandgrer) til 4 stanse, forebygge og redusere dette. Dette innebeerer &
utvikle og iverksettes planer og rutiner for 4 handtere risiko, og kan kreve
endringer i egne policyer og styringssystemer. Virksomheters vellykkede
handtering av negativ pavirkning p4 mennesker, samfunn og miljg er et
avgjprende bidrag til FNs beerekraftsmal.




3.A Stanse, forebygge eller redusere

3.A.1 Legg til mal, status pa fremdrift, og beskriv tiltak dere har iverksatt for @ handtere virksomhetens prioriterte
negative pavirkning/skade pa mennesker, samfunn og miljg

Child labour & forced labour in natural rubber and cotton industries

No occurrence of child labour or forced labour in in our supply chain.
Demand of transparency in our supply chain. Accept and understanding
of our Coc from first tier supplier in order to gain improved impact.

Harvesting of natural rubber in Vietnam has been associated with both
child labour and forced labour according to wide range of reliable sources.
Rubber tappers responsible for extracting liquid rubber from trees receive
low wages and must meet high quotas, which require assistance from
family members - including children. Plantation workers may experience
long working hours, physically demanding and hazardous work, wage
deductions, penalties for failing to meet quotas of number of rubber trees
tapped, and substandard living conditions. Supply chain of natural rubber
is complex and have limited visibility.

Our supply chain mapping for India show that there is no child labour or
forced labour in our supply chain. Information is supported by certificated
cotton. We do though recognize that overview here is difficult and
complex due to limited opportunity to monitor all operations back to
cotton farming. Furthermore, we know that cotton production and supply
chain in garment industry in India is challenging in regards to risk
assessment. According to the U.S. Department of Labor List of Goods
Produced by Child Labor or Forced Labor, cotton may be produced with
forced and child labor in India. Audits by FWF found signs of both forced
labour and child labour of audited factories in Tirupur surroundings.

As far as we have possibility to control, neither child labour nor forced
labour is existent in our supply chain in China. This includes all
manufacturers, authorized sub-contractors, suppliers and sub-suppliers.
Our information is based on discussions with factories, studies of audit
reports, certificates made by 3rd party companies and also supported by
information from NGO 's. However we realize that state-sponsored forced
labor is intensifying under the government’s mass detention and political
indoctrination campaign against Muslim minorities in the Xinjiang Uighur
Autonomous Region, and it is possible that hundreds of thousands of
workers are being subjected to forced labor as part of this effort.
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Tverrgaende tiltak for & handtere negativ pavirkning/skade:

Beskriv virksomhetens tverrgaende tiltak for a stanse, forebygge eller redusere negativ pavirkning/ skade pa
mennesker, samfunn og miljg i leverandgrkjeden

3.B.1 Reduksjon av miljg- og klimafotavtrykk

Reflex/Blabaer Production AS:

+100% sea & rail transport. Deliveries by air have not been used for bulk deliveries during recent year.

« Chemical guidance and regulations are frequently sent out to suppliers. We have chosen to set strict limit values
for chemicals. Random tests by third party are required.

« Increased use of recycled materials: polyester made from PET bottles and polyamide from post-consumer
textiles.

« Increased use of certified products and materials.

Yngri:

* All bulk deliveries for Yngri are scheduled and planned for sea transportation. Deliveries by air have not been
used for bulk deliveries during recent year.

* We have decreased the amount of plastic in packaging materials and replaced product manuals in all products
with QR code for products arriving 2022.

* We have changed our way of placing orders against suppliers, we increase the lead time by 3-4 months to total
8-10 months in order to let the supplier plan the production and reduce overtime — similar to 2020 but since the
sea freight have been chaotic we have increase lead time to total 12 months in some cases.

Indikator

Sea transport Reflex & Yngri

@ 100% 100% 100%

2021 2020 2019 2018

Rail transport Reflex & Yngri

\
11% 0% 0%

2021 2020 2019
Reflex/Blabeer Production AS: Due to lack of vessel space (and containers), several shipment during summer 2021
were made by train, approx. 10% of total. GHG emissions from train are difficult to calculate as the electric power
often comes from non-renewable sources. GHG emissions from sea transport are calculated since 2021.
Transport by sea is stilled our preferred choice.
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Yngri: We experienced delivery of some containers by rail during the summer/autumn, as there is a lack of space
on vessels and ports were on lockdown in China. Qty by rail is less than 0,5% of totals.

Air transport Reflex & Yngri

0% 0% 0%

2021 2020 2019
Reflex/Blabaer Production AS: We experienced smaller bulk delivery by air during summer 2020 as one of our
main suppliers had delay due to pandemic related issues. Supplier decided to ship balance by air. Both qty &
value of this shipment represented less than 0,1% of totals.
Yngri: No bulk shipments by air.

3.B.2 Tilpasning av egen innkjgpspraksis (sourcing)

Reflex/Blabaer Production AS:

During 2021 we have seen the need to proceed with our focus on early order placement and predictable
purchasing practice. Due to challenges mentioned previously related to shipping market, local lock-downs,
delays in certification processes etc, advanced processes has been even more essential to get goods on time.

We have strived for an ongoing communication with our suppliers to enable good planning and forecasting. To
secure on-time delivery, responsible production & fair business we have focused on equal partnership & fair
payment terms in our purchasing practice.

We have during 2021 reduced the payment time, but major challenges in logistic market have however decreased
the lead time after all.

Yngri:

We did evaluate possibilities of moving parts of our production to Europe to make our supply chain shorter
during 2021. This could make it easier to implement sustainable practices but could also have some
disadvantages. Due to the pandemic we could not travel to visit manufacturers in Europe. We also received
information that shortage of raw material has done it challenging for manufacturers in Europe. This will be
further examined and evaluated.

Indikator
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Andel av bedriftens leverandgrer som bedriften har hatt forretningsforhold med i mer enn tre ar

77% 90% 89%

2021 2020 2019
Yngri: 2 new direct suppliers during 2021 therefore the percentage is decreasing.

3.B.3 Valg av produkter og sertifiseringer

Reflex/Blabaer Production AS:

During 2021 we have proceeded with our work to increase the amount of certified products and materials.
Oekotex, GOTS, OCS & RDS (Responsible Down Standard) have been carried on from previous year, while RWS
(Responsible Wool Standard) & GRS (Global Recycled Standards) are new certifications that have been added this
year. We believe that certified materials & products are important tools to set concrete requirements and
standards for our production as well as increase transparency in the supply chain.

Yngri:

During 2021 we did set short and long term goals for each of our categories in the Yngri brand. Yngri is a brand
within many different categories, some of our products have no industry certification, even though we have set
goals for these items as well. 90% of all new textile products developed in 2021 have Oekotex certification.

Indikator

Percentage Reflex items certified with OEKOTEX 100

56% ’ SCD SC’D 5@

2021 2020 2019 2018
Reflex/Blabeer Production AS: Percentage of OEKOTEX 100 labelled and certified items by number out of total
qty Reflex garments. Several of our suppliers who are not OEKOETEX certified, use only OEKOTEX certified
materials according to our specifications. A total of 71% (by number) of 2021 garments are either certified
garments, or 100% made by OEKOTEX certified materials.
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Percentage Reflex down garments with RDS certified down

100% 100% 100% 29%

2021 2020 2019 2018
Reflex/Blabaer Production AS: Percentage garments which content RDS down by number out of total qty
containing down.

Percentage Reflex cotton garments made with certified organic cotton

@ @ 58% ’ 33%

2021 2020 2019 2018
Reflex/Blabeer Production AS: Percentage cotton garments with composition of minimum 50% cotton made by
certified Organic cotton by number. Applies GOTS and OCS 100 certification.

Percentage Reflex fleece garments (by number) made of certified recycled polyester

2021 2020 2019 2018
Reflex/Blabzer Production AS: Percentage of fleece garments made by 100% recycled polyester. Percentage rate
slightly decreased last year, but expected to increase again in 2022.

Share Reflex garments (by number) of syntethic materials made by at least 70% certified recycled materiel

39% 1%

2021 2020
Reflex/Blabeaer Production AS: Garments included are Technical outerwear, PU rainwear, mittens/gloves, fleece,
polyester base layer and swim wear. Certified recycled polyester comes from PET bottles and recycled polyamide
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is originates from post-consumer.

3.B.4 Stotte aktivt opp om fri fagorganisering og kollektive forhandlinger, eller der lovverket ikke tillater dette, stgtte
aktivt opp om andre former for demokratisk valgt arbeiderrepresentasjon

Reflex/Blabaer Production AS:

As in 2020, 2021 was a year where travels and factory visits where not possible due to Covid 19. Many routines
that are usually followed up by business travels to our production areas had to be replaced with video-meetings
& mail dialogue. Follow-up regarding worker representation was one of these points which have been
challenging without physical meetings and visits. Resources from Ethical Trade Norway have been useful to give
suppliers concrete guidelines and advice for setting up and further develop a system for worker representation.

For our main suppliers, we have had an ongoing communication to encourage concrete measures and progress
with worker representation. For our production units in China and India, our main challenge is to build
understanding for rights that we take for granted with our Western point of view.

Governments and employers trends to restrict the rights of workers through violations of collective bargaining
and the right to strike, and exclude workers from unions world wide. India’s repressive labour legislation has
seen it re-enter list of “10 Worst countries for workers” during 2020. Workers experienced arbitrary arrests and
detention in 61 countries incl Turkey and South Korea. Legislation in China does not allow trade union
organizations.

Many factories in our production countries have Workers Representation and/or Workers Committee. We know
many of these are functioning well, however we also experience some of the representatives are elected from
management only. There are also cases were election has not been made freely, Committee have no actual
meetings, or are “ghost unions” without members.

We work hard to detect above cases and encourage all our suppliers to establish and integrate well-functioning
Committees with freely elected members from worker staff.

Indikator

Percentage of Reflex suppliers with worker representation other than trade union

67% 57% 39%

2021 2020 2019
Reflex/Blabeer:
Percentage of Workers committee 's have increased slightly, but less then we aimed for. Will continue this work
in 2022.
Yngri:
We currently have no overview of suppliers with trade unions, we had a goal to have an overview during 2021 but
we have postponed this 2022.

3.B.5 Bidrag til utvikling, kompetanseheving og opplzaering internt og av leverandgrer og arbeidere i leverandgrkjeden
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Reflex/Blabaer Production AS

Chemical guidance through our membership in Kemikaliegruppen RISE is sent out to all suppliers 2times/year.
General discussions and follow-up on these topics, and advices to substitute chemicals to be in complience with
future restrictions at early stage is done on-going.

Resources, guidelines and close follow-up to support our suppliers to establish functional Worker
Representation/Workers Comittee have been sent out and followed up within next few months.

We constantly communicate with suppliers to focus on sustainablitity and certifications in order to achieve
improved competitiveness. Step by step we see improvements on how they take action, make suggestions and
share/provide valuable information to help us all improve.

Yngri:

We have shared our strategic plan for the brand to our agent and we communicate , educate and taking step by
step to improve and reach our goals during 2022.

Focus in 2022 will be audits and sending "questionnaire for assessing suppliers" to all our existing supplier in
order to receive and view data on how we can improve workers in the supply chain.

3.B.6 Annen relevant informasjon for hvordan dere arbeider med a redusere, forhindre og handtere negativ
innvirkning pa mennesker, samfunn og miljg.

Reflex/Blabeer Production AS

All development samples which can be used are sent with “SAS Juleflyet” which is an ideal organisation helping
children at child hospits in Baltic states.

We have accepted price increases from several suppliers even agreements were made/fixed and deposit paid.
Situations were caused by hiking prices in organic cotton supply chain (India) and recycled fabric supply chain
(China).

We accepted all delays from all suppliers during 2021 without any hazzle, fines or discussion. Delays were mainly
caused due to pandemic as lock-down, late arrival of materials etc.

Yngri:

We have found a new wooden toy manufacturer with a good level of understanding us and that can offer us small
volumes of FSC certified wood - this work is in progress and new series of wooden toys will be launched in Q4
2022.

The stroller production process consits of several different raw materials, different textiles, steel, plastic, rubber -
we have a plan to get a better control of the sub cuntractors and will start mapping them (Calsun agent already
started) . Several of these raw materials are in high risk for pollution, environment and workers — our focus
during 2022 will be textile on all items. We need no document and map all sub-contractors in order have control
where the cotton is coming from.

The pandemic have also affected our suppliers in terms of late shipments or no shipment due to lack of
containers, during this year we helped and supported them several times by paying deposits of our orders. We
have accepted all increases of raw material costs and supported suppliers by placing orders with longer lead time
and were there have been delays we have accepted these.
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Overvaking av gjennomfgring og
resultater

Overvékning av gjennomfgring og resultater handler om 4 méile effekten av
systematikken og eget arbeid i hvert trinn i aktsomhetsvurderingene, og viser
hvorvidt virksomheten gjgr gode aktsomhetsvurderinger. Virksomheten mé
ha systematikk og rutiner pa plass for & kunne fange opp og kritisk vurdere
egne konklusjoner, prioriteringer og tiltak som er gjort som en del av
aktsomhetsvurderinger. Eksempelvis: Er kartlegging og prioritering av mest
negativ pavirkning gjort pé en faglig god og troverdig méte, og som
reflekterer de faktiske forholdene? Virker tiltakene for 4 stanse, forebygge
og/eller redusere virksomhetens negative pavirkning/skade etter hensikten?
Er skade gjenopprettet der det er relevant? Dette kan gjelde tiltak
virksomheten gjor selv og som utfgres av eller i samarbeid med andre.
Erfaringene virksomheten gjor seg med arbeidet med aktsomhetsvurderinger
brukes for & forbedre prosesser og resultater i fremtiden.




4.A Overvakning og evaluering

4.A.1 Beskriv hvem som har ansvar for a overvake effekten av tiltak iverksatt for a handtere virksomhetens
vesentlige risiko for skade/negativ pavirkning pa mennesker, samfunn og miljg, og hvordan overvakningen
gjennomfgres i praksis

Reflex/Blabeer

In recent years we have worked targeted to integrate sustainability and responsible business practice to our
overall work and business development, in all steps of our production. This means that from idea and design to
final goods, we aim to make decisions which are based on findings and experiences from our risk assessment.
Responsibility must be integrated in daily work for all our employees.

- Already in early design- and development process we plan and specify use of same materials and colors in a
wide range of products to reduce negative impact from dyeing and other production processes.

« We have introduced a small range of products from left-over stock fabrics and will continue to do so in coming
seasons. This will reduce fabric waste and hopefully will show both manufacturers and consumers the
importance of utilization.

« Supplier overview: In the past year, information and updates from suppliers have been collected and organized
internally in documents and folders for each supplier. As the amount of certifications, audits etc have increased
notably, we have seen the need for a better and organized tool. We want to improve our system to gain a better
overview of our suppliers, and have set a goal that during 2022 we want to apply for membership in AMFORI or
similar.

« Factory visits: During 2020 & 2021 factory visits have not been possible due to travel restrictions and lock-
downs. The previous years, supplier visits have however been conducted 2 times a year. These visits have been
important to follow up suppliers and sub-suppliers to make sure that they all comply with our standards for
responsible business practice, environment and social compliance. At factory visits, current status is always on
the agenda and a supplier visit form is used as a foundation for checking all essential requirements for factory
conditions.

The effects of implemented improvements can be difficult to measure at many levels. We aim for more insight
and better tools for future GHG emissions and water usage from our production. In 2022 we will also continue
the sustainable development and aim for more circular products.

Yngri

During the year, we have worked on developing a strategy plan that extends until 2023. It contains clear goals
and details down on product level on how we will work with sustainability in the coming years. However, we
have a job ahead of us to bring it down in all parts of the production phase.
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4.A.2 Beskriv hvordan dere sannsynliggjer at virksomhetens tiltak for a identifisere, forebygge og redusere negativ
pavirkning faktisk fungerer

Reflex/Blabaer Production:

One of many advantages with prioritizing long-term business relations is the possibility to track improvements
and developments within important focus areas. Despite challenges related to different cultural viewpoints and
standards we have experienced improvements on several areas.

Focus on environment and sustainability in our industry in general, and in our company specifically, is
constantly increasing. Our experience is that our suppliers and business partners have shown increased
awareness as well.

More or less all our suppliers have increased understanding related to our demand regarding openness and
transparency. Only one of our suppliers is less willing to provide full transparency regarding sub-suppliers
despite our requirements. However, we think that our continuous emphasizing is important to make a positive
impact in our business. When discussing these issues with other western stakeholders, most of them state that
they experience the same. This is an ongoing focus and important for our company’s responsibility.

As our demands and expectations to our suppliers and business partners have increased and evolved, we have
also seen the need to map how this is experienced by them. Mapping our own purchasing practice has been done
by sending out questionnaires requesting honest and constructive feedback. We have asked suppliers to
comment on how we can improve and adapt to enable better partnership and stable business relations. Some
trends were that early order placement, fair payment terms & predictability were important factors that will help
suppliers plan production time & material use, reduce overtime and enable safe and good working conditions.
This kind of mapping will be important tool to proceed with in the coming year to learn how we can improve
partnership and collaboration with suppliers.

Yngri

By using our supplier network with which we have had a long collaboration with, we have already developed an
understanding of our work and willingness to listen and learn about our focus areas. We have had a long
collaboration with our agent Calsun where we through many visits to them and them made several visits to us
have given them an understanding of our future goals and we have shared our strategic plan with them. The aim
is for the strategy to contribute to environmentally, socially economically sustainable consumption and
improving security for all consumers. This with a common understanding from our agent and suppliers is
necessary to achieve our goals. Due to pandemic we have not been able to follow up on site, therefore Calsun
team have been visiting our manufactures when possible. We also requested BSCI audit reports from all
manufacturers to check if anything deviates from our CoC.

The toy and stroller industry has a long way to go when it comes to environment and sustainability. However,
through our presence and cooperation, we work for a will to change the work. Most of western stake holders have
the same experience within the toy industry - therefor we avoid plastic toys and only produce wooden toys and
outdoors items.
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Kommunikasjon av hvordan
negativ pavirkning/skade er
handtert

Forutsetningen for god ekstern kommunikasjon om arbeidet knyttet til
virksomheters aktsomhetsvurderinger for beerekraftig forretningspraksis er
at den bygger pa konkrete aktiviteter og resultater. Virksomheter skal
kommunisere offentlig om relevante styringsdokumentet knyttet til
aktsomhetsvurderinger, eksempelvis policyer, retningslinjer, prosesser og
aktiviteter knyttet til 4 identifisere og hdndtere bedriftens faktiske og
potensielle negative pavirkning p4 mennesker, samfunn og miljg.
Kommunikasjonen bgr inkludere hvordan risikoen er avdekket og handtert,
samt hvilke effekter man oppnadde av tiltakene/aktivitetene. Etter
apenhetslovens §4 skal virksomheter som er omfattet arlig offentliggjore en
redegjorelse for aktsomhetsvurderinger.




5.A. Kommunisere eksternt

5.A.1 Beskriv hvordan virksomheten kommuniserer med bergrte interessenter om handteringen av negativ
pavirkning/skade

We communicate with the factory management and the employees if possible directly in these areas. Knowing,
any serious incidents in relation to, for example, environmental emissions, we will request the factory owner and
report this to local authorities.

In audit reports, we will address nonconformities with factory management and request that they publish the
report to their employees.

An ongoing dialogue with NGOs is also a natural part of our work. This dialogue will be related to challenges and
opportunities in the textile industry in general and our supply chain more specifically. We believe that dialogue
between NGO’s and companies from the textile industry is constructive for sharing knowledge and experience.
While many NGO’s have important perspectives and information related to their area of expertise, it is also a fact
that buyers, product developers & designers have experiences & insights that are essential to combine with these.
We hope that this kind of dialogue will be even more constructive in the future to make sure that consumers get
credible and transparent information related to products put to the Norwegian market.

5.A.2 Beskriv hvordan virksomheten kommuniserer offentlig rundt eget arbeid med kartlegging og handtering av
negativ pavirkning/skade

We communicate our sustainability work through our website www.barnashus.no/csr and our website
www.Yngri.no will add this with this years report - in addition to the fact that this report is public. A link to the
final report will also be posted on our csr pages
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Gjenoppretting der dette er
pakrevd

Nar en virksomhet har identifisert at den har fordrsaket eller bidratt til skade
pa mennesker eller samfunn, hdndteres skaden gjennom 4 sgrge for
gjenoppretting, eller samarbeide om gjenoppretting. Gjenoppretting kan
innebzaere pkonomisk erstatning eller kompensasjon, en offentlig beklagelse,
eller at skaden pé annet vis rettes opp. Det handler ogsa om a sgrge for tilgang
til klageordninger for arbeidere og/eller lokalsamfunn slik at de kan fa sin sak
hgrt og handtert.




6.A Gjenoppretting

6.A.1 Beskriv virksomhetens policy for gjenoppretting ved negative konsekvenser for mennesker, samfunn og miljg

BH Nordic and Barnas Hus work to have a sustainable business practice that respects people, society, and the
environment.

In acording to that we do due diligence assessment systematicly to prevent negativ impact to people, society and
eveironment to stop, prevent and reduce such impact. The measures are monitored and the effect of is assessed,
and communicated to those affected. Where our activities cause or contribute to a negative impact on people,
society or the environment, we will stop this activity, and we will seek to repair the damage. Where the supplier is
responsible for the negative impact / damage, the supplier is also responsible for recovery

This is fully described in our sustainability policy posted on our website www.barnashus.no/csr

Beskriv eventuelle tilfeller av gjenoppretting i rapporteringsperioden

During the first part of 2021, the Norwegian Food Safety Authority carried out an inspection and found plates /
cutlery made of bamboo / melamine. Without our knowledge, the EU had requested an audit of the entire market
as everyone in the industry misinterpreted current regulations, including us. As a result, we withdrew all
products, we destroyed and discarded all. We also created a purchasing routine for importing these items as well
as a self-inspection program, the Norwegian Food Safety Authority was satisfied and approved our work to
handle this as well the new purchasing routines. There were no harm to people and environment during this
case.

BH took the full cost and no damage occurred at the manufacturer.
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6.B Tilgang til mekanismer for gjenoppretting

6.B.1 Beskriv hva selskapet gjor for a sikre at pavirkede arbeidere og lokalsamfunn har tilgang til effektive
mekanismer for gjenoppretting, nar det er aktuelt

During the previous years, third party audits have been our main source of information when it comes to
mapping effective grievance mechanisms in our supply chain. In cases where for example BSCI-reports have
shown deficiencies, we have requested concrete action plans from suppliers to secure progress and integration of
these kinds of systems.

In the coming year we will work more systematically to request status updates from all suppliers to ensure that
effective grievance is established and well-functioning. This will be done in addition to information gathered
from audit reports.
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Kontaktinformasjon:

Barnas Hus Norge AS - BH Nordic AS
Lasse Erik Moen, CEO
lasse.erik.moen@bhnordic.com

etiskhandel.no


http://etiskhandel.no
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